Industries 


GFFICE: ROOMS, 304-5 MARYLAND SAVINGS = BLO. 
BALTIMORE, MD 


THE CANNED GooDs 3 AUTHORITY OF THE WORLD. 


3ist WEEK BALTIMORE, FRIDAY, MARCH 25, 1910. 33rd YEAR 


PacKers 
Cans 


The name ‘‘AMERICAN”’ 


as applied to Packers’ 


Cans’ means hi g hest 


quality, greatest capacity 
widest distribution, best 


service. 


AMERICAN CAN CO 


New York Chicago 
Baltimore San Francisco 
23 Montreal 
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Operate your capper with gas pro- 
duced by the 20th Century Gas . : 
‘Machine. The results will surprise 
you. The fire is quick, clean and 
uniform. 

The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 
run it. 


SIMPLE. 
RELIABLE 
SAFE 


The 20th Century Gas Machine. 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


FORNISHED 
ON APPROVAL 


THE JONES MACHINE CoO., Distributors of 
“THE HARTLOVE” 


CAN END REFORMER 


A few of the advantages derived from the 
use of a CAN END REFORMER, before the header. 


FIRST.—It is cheaper and much more advantag- 
eous to Can Manufacturers to have their dies made so 
as to cut ends with a straight flange, NO FLARE, 
which will also lengthen the life of the dies. 


SECOND.—Can ends passing through the REFOR- 
MER are all alike, each having the same uniform 
flare. Therefore, a firm using one or more dies in cut- 
ting either the tops or bottoms will not be bothered in 
having each and every die as near alike as is possible 
through the skill of the die-makers. 


THIRD.—A\ii the kinks and deformities (which are 
always the means. by which a great quantity of material 
is spoiled) caused by the handling of the ends, are 
removed and each end is delivered to the header in a 
perfect condition, and alike. Result, no waste of ends, 
and no ends cut under bodies. 


FOURTH.—By using the REFORMER tighter fits 
for both ends can be made, and thereby a great quan- 
tity of solder saved. 


WRITE FOR OTHER ADVANTAGES. 


Office, 211 N. Calvert St., BALTIMORE, MD. - Factory, 227-229 N. Holliday St. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Its Money Maker 


Best Every Time 


Mr. Cross, Supt. Kenish Canning Co., Davish Co., Utah, writes ‘‘ In reply to your inquiry, will say | 
planted the ‘‘ Greater Baltimore” in fifteen different fields seperate from our Stone ani that in every sect- 
ion and every field they they ripened about ten days earlier then any other, they ripened even to the stem, 
are very solid also prolific and of a beautiful deep red color. I consider them an Ideal Tomato for both : 


Grower and Canner.”’ 


“€reater Baltimore’? Jomato 


$2.50 


Per Lb. 


$2.50 ey 
Per Lb. 


wW Don’t Be Fooled 
Send direct to us and secure the Original Pure Stock 


J. BOLGIANO & SON 


Tomato Seed, Peas, Beans, Sugar Corn, Beet Seed, Etc. For Canners. : iT 

\) 

“Sippiied The Mest Critical trades BALTIMORE, MD. JU. S. A. wth 
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Long Liberal Terms 


Reduced Prices 


We have Harvested the Finest Crops of the Very 
Best Tomato Seeds we have ever grown. This enables 
us to make the following Exceptionally Attractive 


Offer. 
“TE FRRA SS: 


All bills for Tomato Seeds purchased after Jan. rst. 1910 will be dated March 1st. 2 per cent 1o days 
or June 1st. 1910 net. We will put the seed up in 14 Lb. % Lb. and 4 Lb. Packages to suit your con- 


venience. 
Per Lb. 

Bolgiano’s “‘My Maryland’’ Tomato....................... 10.00 Per Lb. 
Bolgiano’s *‘Greater 2.50 Livingston’s Perfection 90c 
Bolgiano’s Extremely Early Prolific I. X. L. .............. 6.00 Burpee’s Matchless Tomato........................0.-00005 90c 
Bolgiano’s Best The Great “‘B 1.25 90c 
Bolgiano’s Extra Early Wealthy........................... 2.50 90c 
Livingston’s Favorite 90c Livingten’s Bonuty 90c 


SEANS & PEAS 


Grown by ROGERS BROS. ( Write For Prices. ) 


Refugee or 1000 to 1 Beans Giant Stringless Valentine Extra Early AlasKa Peas Long Podded AlasKa Peas 


Early Red Valentine Beans Hodson Wax Beans Prolific Early Market Peas Bountiful Extra Early Peas 
Hopkins Valentine Beans Wardwells Kidney Wax French Canner Peas om Thumb Peas 

Extra Early Refugee Beans Round Podded Kidney Wax Improved Sugar Marrow Peas William Ist. Extra Early Peas 
Burpee’s Stringless Beans Curries Rust-Proaf Wax Ameer or Claudit Peas 


Beets: Detroit Dark Red, Crosby's Egyptain, Dark Blood Turnip. 
Onion: White Portugal, Yellow Strasburg, Ltc. 


4.222 


TOMATO 


We annually grow Millions of Thrifty Cold Frame and Field Grown Tomato Plants, 
all from our own Trustworthy Superior Tomato Seed. Write for our low prices. 


ww 


Bolgiano Son 


Light, Pratt & Ellicott Sts. 
‘stablished For 92 Years BALTIMORE, MD. 
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THE TRADE. 3 


NEVERSLIP 


The 
Solder 
| That 
Increased 
The 
Sale 
of 
Canned 


Goods, 


FOR 


Cans 
POPE 
“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


Use 
SHAT DOES THING i 
NEVERSLIP 
Solder 
GUARANTEE 
Tipping, 
Side Seaming, 
Floating, 
Cap Hemming. 4 


NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists in the automatic production which reduces the price 
and insures absolute uniformity and mathematical correctness of amount. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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4 THE TRADE. 


Ayars Machine Company, 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
Process Clock 
Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, Salem, 


New Jersey. 
BROWN, BOGGS CO., Lrp., HamiLton, OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


King Tomato Filler. 
‘ 
: Rotary Pea and Bean Fill 
| ry iller. 


THE TRADE. 5 


PACKERS 
DO YOU USE A WIPED OR A NON-WIPED GAN? 


WHAT IS A WIPED CAN? 


Why it is simply a can which is wiped with cloths at and 
adjacent to the joints, while the can is fluid hot in the course of 
manafacture, thus removing part of the solder and tin coating 
from the can. 


There is an important difference between a wiped can and the 
non-wiped can such as I manufacture. In my non-wiped can all 
of the tin coating that ever was put on the can is left there, besides 
being reinforced at the joints by the solder I use in making 
the can. ’ 

Before signing your 1910 cdntract for cans write me for further 
particulars. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruitand Vegetable Cans 


SINCE 1890 


FOOT OF LAWRENCE STREET 
BALTIMORE, - MARYLAND 
Edw. Renneburg & Sons Co. 
MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. Baltimore, Md. 


IMPROVED STEEL PROCESS KETTLE. 


Equipped with all the latest improvements. Strongly and 
accurately made. Has been used for years 
with perfect satisfaction. 


ZASTROW’S PATENT HYDRAULIC CRANE 


STEAM IMPELLED 


The Crane here shown is entirely of iron and steel, put together in the strongest 


. possible manner, which, combined with its simplicity, reduces the liability to get out of 


order to the minimum, - The consumption of steam used as an impelling force is very 
small making it very economical. To all the above may be added, one man can operate 
it, having control of the article hoisted and the crane. The control, by means of the 
shifter handle, is absolute in raising, lowering or stopping the goods at any desired point. 
Hand power can be attached when desired, at a small additional cost, thus adding another 
desirable feature. This is not an experiment—has proved itself a perfect success—best 
references. No belts to get injured by steam. All that’s needed is a steam pipe and an 


exhaust pipe. 
GEO. W. ZASTROW, 
1404-1410 THAMES ST. BALTIMORE, MD. 


Manufacturers ef the Strictly High Grade Nickel-Stee! 
"MARYLAND" AUTOMOBILE. 


Bucklin Pea Filler and Briner 


7 


The Gantt Co., 


BALTIMORE, MD. 


4 IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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6 THE TRADE. 


VIRGINIA CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


MANUFACTURERS OF 


PACKERS’ CANS 


Solder Hemmed Caps. Cases and Supplies 
Hl. A. LATANE, Sec.’y-Treas. 


With plants located at Buchanan, 


TENNESSEE GAN DOMINION GAN CO. 


houses at Chattanooga and Troutville, 
OFFICE we are able to take good care of our OFFICE 
customers, South and West. Our 


CHATTANOOGA, TENN. TROUTVILLE, VA. 


growing business has enabled us to 


increase our capacity and improve 


Fe. B. SCHULTZ our facilities from year to year, so c. E. LAYMAN 
that in 1910 we can offer cans, as to 
Sales Ageat quality and quantity and variety, ounne Agent 
equal to any manufacturers in the, 
7 Write Nearest Office for Informa- ciaaets Write Nearest Office for Informa- 
tion and Prices 0. C. HUFFMAN, President tion and Prices 


CINCINNATI, OHIO 


UNITED STATES CAN Company 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


ALL STYLES. SIZES AND SHAPES 


Write Nearest Office for Information.and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE 1s usec by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and !s for 


sale everywhere by Tank Wagon, in Barrels er iron Drums 


Our Nearest Tank Station or BAL TIM 


BALTIMORE, FRIDAY, MARCH 25, 1910. 


CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we-can 
make today. 


Our Principal Line is 


PACKERS CANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


Modern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN CO. 


BALTIMORE 


WEEKLY REVIEW. | 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


Three or four Association meetings in a month, and at each 
lots of good, sound advice for all canners to heed, suggestions 
for making, and why, canned goods prices should be better, and 
yet quotations show practically no change. The persistent 
efforts of some of the most prominent speakers to impress upon 
the holders of tomatoes (and possibly upon the buyers also) the 
fact that the supply of this staple article is not sufficient to meet 
the natural demands of the next four or five months, seems 
about to bear some fruit. Yet the tendency to accept orders at 
the prevailing quotations, and certainly at very slight advances, 
continues to manifest itself, and the result is slow trade in 
canned goods. 

Buyers are willing to admit that the packers have a right 
to a better price for their product, the packers are sure of it, 
and those who have nothing to do but look on are ever ready 
with suggestions and remedies. However, the fact remains that 
the buyer will not, and neither can he be expected to, paya 
higher price if the holder is willing to sell for a lesser one; the 
packer cannot afford to refuse any reasonable offer because he 
knows the buyer will get the goods from some one else if he 
does refuse. It seems a little strange that such a condition 
should exist in any industry, because no man enters his chosen 
field except with the intention of making a living in it; at the 
present prices of canned tomatoes the packer does not secure 
sufficient profit (if any at all) to afford him a fair living. In 
every line of business there is enough competition to hold the 
price of goods down to a reasonable limit, but the men engaged 
prefer to do no business at all rather than work for sweet char- 
ity’s sake. 

It is certainly a fact that a great many canners lack this de- 
termination; that is to say, they go ahead and pack the goods 
with the feeling that good prices will prevai!, but when the time 
comes to sell they will not refuse to sell at a loss. In some in- 
stances it is reasonable and excusable, but the great regret is 
that much of this sort of selling is not excusable, but is caused 
by a lack of proper information. We mean by this that one 


8 THE TRADE. 


holder hears of his neighbor having sold his goods at a certain 
price, and notwifhstanding that this reported price may be con- 
siderably below the regular market quotation, the first holder 
promptly offers his goods at the same figure. And this sort of 
trading goes on and on until practically every one holding 
canned goods agrces to sell at a figure below the cost of produc- 
tion. There is little doubt but that, if every packer would join 
his State Association and live up to the rules and requirements, 
much of this ‘‘losing game’’ could be stopped. Those canners 
who are not now members of any Association claim, in many in- 
stances, that their brothers join an Association, go to the meet- 
ings, promise to do such and such, and then go home and do 
practically the very opposite. If such is the case an Associa- 
tion is of very little good, but it is not the rule. 

If a central selling agency cannot be formed, or some such 
arrangement made, would it not be of considerable benefit to all 
canners if each would report to some central point when he 
makes a sale and give the figure. For instance, John Jones 
sells 5,000 cases standard tomatoes at 60c.; if he would report 
this fact to a secretary in charge, and this made public by the 
secretary, it would give reliable information to his fellow hold- 
ers and fictitious sales would soon become an impossibility. 
This idea could be carried out on a broad scale and some very 
valuable information given to the sellers and buyers of canned 
goods. The essential thing in such an undertaking would be 
truth; if every seller would tell the absolute truth regarding his 
sales, with or without giving the name of the buyer, the correct 
state of affairs could then be given. As it is now, one party re- 
ports a sale, another reports having bought, and the broker 
reports both the sale and the purchase, and by the time the 
news has gotten around town, or the country, the listener 
doesn’t know whether to believe one sale has been made or a 
dozen. The buyer would welcome this information just as much 
as the seller. 


There is no change to note in the Baltimore market this 
week, and very little anywhere else. We understand the New 
York market has shown some fluctuation, but we leave this re- 
port to our special correspondent. Canned pears, No. 3, sec- 
onds, in water, show an advance of 5c. over last week’s quota- 
tion, and are now quoted at 65c. 

The week has not been devoid of sales, however, but on the 
other hand quite a little business has been done. Not enough 
to create very much enthusiasm though, and goods can be 
bought at about the same prices as for the past couple of weeks. 
There is some report to the effect that prices are weak and sub- 
ject to a slight cut; this is the case to a certain extent at all 


times, and we believe it is not more so at present than usual. 
Some holders continue to refuse to part with their goods at less 
than cost, and the few holders who are not in a position to hold 
the goods any longer, keep turning up and throwing small lots 
on the market. This ever-existing possibility of securing the 
goods ‘‘at my figure’’ still continues, and is probably the cause 


_of the dullness. 


Pig tin shows an advance over last week’s figures of fifty 
cents, quotations now being $32.50, and $32.75 for Straits and 
$30.50 and $32.75 for Malacca. 

We refer you to the regular market quotations in the back 
of the book for prices on the various articles. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NEw YoRK, March 23.—Business has improved in some degree during 
the past week, though perhaps not as much asa larger proportion of the 
dealers would have been glad to see. Conditions are somewhat mixed in 
some varieties, while in others there is practically no change and sales are 
made chiefly in small quantities to satisfy immediate requirements only. 
Apparently the spring demand is under way, but high prices and the 
reluctance of holders to make concessions has the effect of keeping the 
market too firm for activity beyond the daily requirements of average deal- 
ers. Movement continues in fairly liberal volume, however, and as long 
as this is true, nothing of importance is likely to occur in the way of price 
changes. Later, as the market clears up, a higher value may be expected 
upon substantially all leading varieties at least. 

Tomatoes.—The market seems to be limited to what may be termed a 
moderate demand. It is possible to buy full standard 3s, fow delivery ex- 
warehouse here, at 67%4c. and 62%c., regular terms, f. 0. b. factory, seems 
to be the regular quotation. Jobbers are holding off, looking for lower 
figures, but there is no disposition on the part of holders to grant conces- 
sions from present quotations, No. 2s are unchanged and quotations run 
about as published. No. 1os are quiet and the market is firm at the figures 
given. New Jersey 3s are firmly held, but movement is restricted. 

Corn.—Spot trading has been fairly active through the week and the 
situation seems considerably firmer now on both spot and future goods. 
And this applies to both Southern Maine style and State packs. It is pos- 
sible to buy Standard Southern stock at-65c., regular terms, f. 0. b. fac- 
tory, for future delivery, but in most instances holders are asking 67%e., 
while in some cases packers refuse almost to take orders at any price. A 
good many State packers have sold up to their limits of their expected 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


. FOR CANNERS 


| MILFORD, CONN. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C —, 
FOR BRIGHT AND RUSTY CANS. : : 


BALTIMORE, MD. 


FOR SALE Used 


2 DOUBLE CONANT COOKERS. 
2 MODEL “M’’ CUTTERS. 
| TWO LB. HAMMOND LABELER. 


A. K. ROBINS & CO., 


726 E. Pratt Street 
BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


THE QUERY: 


How to increase the consumption 
of Canned Goods? | 


THE ANSWER: 
QUALITY. 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 


General Office: 
Bridgeton, N. J. 


447 W. FOURTEENTH STREET 


NEW YORK CITY Sanitary Can Company, Ltd. 
Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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output. Standard Southern Mdine styte is held at 75c., regular terms, 
f. o. b. factory, with up to 77%c.to 8oc., regular terms, f. o. b. quoted. 
Spot Maine corn is firm, with occasional sales noted at $1.00 to $1.10 here. 
Some business has been done at $1.00, regular terms, f. o. b. factory. 
Futures are held at 8oc. to goc., f. o. b. Portland. 

Succotash.—A good deal of stock is reported sold upon the opening 
basis for corn. It is said that these sales have surpassed anything of a 
similar nature for several years. 


Asparagus.—A good deal of business has been done based upon the re- 
duction of roc. from opening prices, which has been named by a number 
of leading California packing interests. Some have booked about all the 
business they can care for and are refusing orders. The future market is 
somewhat irregular and quiet. Spot goods area shade firmer, but even 
though that is true, there is some disposition to urge sales. so as to clean 
up the old stock before the new is ready for distribution. Jobbers are said 
to have picked up the best stock in these offerings. This has left the local 
market a shade firmer, though it is still below the price ruling from job- 
bers two weeks or so ago. Sales to the retail trade have been moderate so 
far, and some readjustment of values here and there has occurred. Quota- 
tions have been revised, but changes were relatively light. 

Peas.—The market has been fairly active for both spot and fature sales 
at previously quoted figures. 

Beans.—Both baked and strings are in more liberal demand and sales 
have been made at full quotations in most instances. 

Spinach.—The market is firmer under continuous sales and holders 
are disposed to obtain full quotations. 

Cherries.—A fair demand at full quotations has been noted during the 
last few days. Conditions are more favorable for holders. 

Strawberries.—Supplies are somewhat moderate and demand is in- 
creasing. Sales have been considerably larger of iate. 

Blueberries.—Increased interest is noted. This, coupled with the rela- 
tively small stocks, keeps the market firm. 


Peaches.—A good deal of business in a jobbing way has been done in 
California peaches in extras and extra standards. These grades are held 
more firmly, both here and on the Coast. Southern pack are still dull, 
but no pressure to sell is noted here. Some Southern holders are said to 
be willing to shade f. o. b. quotations to obtain orders. 

Apples.—State No. 1os are held up to the range quoted, but there is 
only a moderate interest in any grade. Other varieties are unchanged, 
but movement appears to be light. 


Pineapples.—Hawaiian stock is held firmly as quoted, but business is 
light and many buyers appear indifferent. Other varieties remain un- 
- changed. 

Apricots.—Stocks are a shade more firmly held, but buyers are too in- 
different to insure much movement. 

Pears.—The market gets only a moderate interest within the range 
quoted. Movement is confined to requirements. 

Salmon.—A strong and advancing market is reported in all grades of 
red Alaska and medium red. The sales reported of red Alaska talls for 
the English market has added something to the strong tone here, and a 
decided upward trend in values has resulted. So far as can be learned, 
nothing is available here under $1.50, and some sales have been made as 
high as $1.55 here. It is said that more business for Liverpool is in pro- 
cess of negotiation. Sales of 1910 pack red Alaska for July shipment from 
the Coast are 1eported on the basis of $1.25 there. Pink talls are hard to 
find under 8oc. here, and some sales have been made at higher values. 
Columbia River stock is firm. Sockeye is hard to obtain and buyers must 

ay full outside prices. Sales of futures are reported here and there, sub- 
ject to approval of prices when made. 

Sardines.—Domestic grades are firmer and there is a decided upward 
trend under the stimulus of fair local demand. 


Shrimp.—Some demand for 1910 pack is heard and prices seem to 
promise increased firmness. Present sales are not heavy, but stocks are 
rather low and a slight demand would advance quotations, 

Lobster.—Holders are confident of the future and refuse to make con- 
cessions to obtain business. 

Oysters.—The market is quiet and sales are in relatively small quan- 
tities. HUDSON. 


_bers this year than for many years past. 


CHICAGO MARKET. 


Special Correspondence to ‘*The Trade’’ 


CuHICcAGO, March 24, 1910. 

The Weather.— Fine, clear, cool weather has prevailed 
during the past week, and the conditions for active distribution 
of canned goods have been ideal. Brokers, however, complain 
that the buying has been very light, although there is some 
evidence of activity in the market through inquiry for spot lines 
and assortments of canned goods, on the part of local jobbers. 

Spot Tomatoes.—The market is unchanged. Several 
blocks of consigned 3s tomatoes, held in Chicago, have been 
closed out during the week at prices ranging from 67%c. to 
72%c., the latter price for extra standard quality. Indiana 
packers claim to have but small stocks on hand at their canner- 
ies and warehouses. If the claim is correct, they must have 
sold their pack to go South or Southwest largely, as but few 
have come to Chjcago during the season. 

Prices of Indiana standard tomatoes have been so much 
higher than the prices of Maryland standards, that Chicago has 
not been able to handle much of the Hoosier stock. 

In fact, the quality of Indiana pack tomatoes this season 
has been very unsatisfactory, as the product ran very irregular 
as to color, consequently full standard quality of Maryland pack 
tomatoes have had the preference, even at an equal price. 

Future Tomatoes.—It is probably the case that fewer 
contracts for future tomatoes have been made by Chicago job- 
The reason for this is 
that spot prices for standard tomatoes have been lower than the 
packers were willing to sell futures for, and there has been a 
tendency on the part of large buyers to buy considerable blocks 
of labelled and unlabelled 3s tomatoes at the present very low 
market prices and hold them for the purpose of selling futures 
against them. 

I understand that a number of large holders in the East have 
made very favorable propositions to local jobbers in regard to 
selling considerable blocks of 3s tomatoes of good quality, un- 
labelled, to be held free of storage and insurance for several 
months yet, and then labeled up and shipped under jobbers’ 
label. This programme, of course, means that the wholesalers 
are selling futures against spot purchases rather than pay the 
higher prices demanded by packers for new 1910 pack. 

It is reported by salesmen that fewer standard tomatoes 
have been sold to the retailers for future delivery than ever be- 


fore for many years. In fact, retailers are very reluctant to 
place orders for fyture canned goods of any description, as they 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments. 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 


THE TRADE. II 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 
readily show a marked difference in both quality 
of material used, and strength of manufacture. 

We call your attention to the high class 
Can we are now delivering on orders, and on the 


strength of same we respectfully solicit an 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT. 


CANNERS 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B, WARNER, Attorney and Manager 


opportunity to figure on your requirements. 
We operate our plant all the year round, 


and are particularly well fixed to fill your orders. 


Tue Can Co. 


BALTIMORE, MD. 


FRANK A. VAN CAMP, Chairman’ CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. 


GEORGE G. BAILEY 
Rome, N. Y. 


Officially Endorsed by the National Canners’ Association 


5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


Hoopeston, Ill. 


WM. R. ROACH 
Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


What Some Users Say: 


“We run for weeks and did not lose a can.” 

“No need for poor cans unless you want them.” 

“We have.the seamer running fine, have not lost a can in two 
weeks,”’ 

‘We run hundreds of cases and not a can lost.”’ 

The can stands still. No slop, no waste. 
This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 
by us. 

We are the sole owners of this patent. 

_ All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


THE CAN 
STANDS STILL 


“STEWARD” DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Cans 


MANUFACTURED BY 


L.& A. STEWARD 


Rutland, Vt. U. S. A. 
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have begun to find that there is little to be gained by carrying 
stocks, no advance in prices having taken place to any important 
extent for several years. 

Canned Corn.—The cheaper grades of standard canned 
corn are entirely cleaned up and Chicago is now working exclu- 
sively on extra standard quality as the cheapest grade of corn 
available. The price of extra standard Illinois or Indiana packs 
of canned corn is 75c. per dozen, f. o. b. Chicago, and the stocks 
of that grade are quite light. 

There is a block of Country Gentlemen corn here, consist- 
ing of about 10,000 cases unlabelled, packed by an Illinois 
canner, which is now a little more than two years old. It was 
bought speculatively by some operators, and as they bought at 
a high price, and the market since then has been declining, they 
have held on to the corn and are, even now, reluctant to take 
the market price for it. This corn is being offered at 75c. per 
dozen, unlabelled, which would make it cost labeled and in 
salable condition, about 82%c. 

The trouble about marketing this lot of corn is that few 
jobbers have any label but their own private label to use upon 
such a lot of corn, and they do not care to put the goods under 
their own label, consequently the corn is standing as a menace 
to the market, no one being in a position to handle it satisfac- 
torily. I understand that the packers do not care to furnish 
their labels for the corn, although it is of splendid quality. I 
have seen a number of cans cut and it opens up finely. 

This is about the only block of spot corn of any importance 
held in Chicago, stocks in the hands of jobbers are exceedingly 
small and assortments are very much broken. 


Future Corn.—Several packers of Maine corn have 
specialty salesmen at work in Chicago, introducing their brands. 
They are taking orders from retailers through their specialty 
men and are turning them over to their jobbers, each brand 
being controlled usually by some Chicago jobber. 

I understand that this attempt to introduce new brands of 
Maine corn in the Chicago market is going to be well backed 
up, but the specialty salesmen tell me that they find it very diffi- 


FOR SALE. 


Hawkins Cappers, Plummer Fillers and 
Blanchers, and other machinery in a fully 
equipped two line pea packing plant. Also, 
nine Ideal Viner Feeders, two Hamachek 
Pea Harvesters, drills, wagons, harnesses, 
etc. 

Alaska and Horsford Market Garden Pea 
Seed. For full particulars write, 


W. Seyk Company, Kewaunee, Wis. 


cult to sell Maine corn at $1.10 f.0.b. Chicago,.per doz. and that 
no jobber is willing to handle it for a smaller profit. 

The fact is, that Burnham & Morrill’s Paris brand Maine 
corn is exceedingly popular in Chicago and has been for many 
years. Every jobber in the city handles it, and nearly every 
retailer in the city keeps a supply of it on hand. The contract 
price of Burnham & Morrill’s Paris corn this year is 92%4c. per 
doz. f.o.b. Portland, Maine, making it cost 98%4c. per dozen 
laid down in Chicago. Jobbers use this brand for a fighting 
brand, and sell it to the retailers at from $1.05 to $1.07% in 
any number of cases, consequently other Maine packers, whose 
prices are equally as high, find it very hard to get their brand 
introduced into Chicago. 

The packers of Western canned corn are not urging sales, 
and I hear that all, to a greater or less extent, are well sold up 
to their producing capacity in standards, extra standards and 


fancy ‘grades, and are not seeking further business. 


Canned Peas.—Business on spot canned peas is quiet, and 
there is but little distribution. Brokers are urging the sale of 
some blocks of unsold, off quality or irregular grade, Wisconsin 
and Indiana peas, but jobbers are not buying freely, and are 
disposed to reduce their stocks and get them into shape, rather 
than avail themselves of the current bargains in cheap grades of 
canned peas. 

Considerable work is being done in Chicago by a number of 
specialty salesmen for various canneries in contracting for future 
canned peas with the retailers, but the specialty salesmen com- 
plain that the business is harder than usual to get, owing to the 
fact that retailers have considerable quantities of last year’s pur- 
chases on hand unsold. 

Sardines.—The market on American or domestic sardines 
is very firm, and the prices are well maintained. The season at 
Eastport does not open until April 15, and even then no pack- 
ing of importance is done until along in June, July and August. 

Stocks are reported to be exceedingly small, and supplies 
are well sold out of first hands. The Seacoast Canning Co. is 
not offering any sardines at all except 34 mustards, this grade 
seems to be in large supply, and has not advanced proportion- 
ately with the ocher grades. Jobbers who are holding stocks of 
American sardines in Chicago maintain that the present prices 
will not only be supported, but that they will go much higher 
before the new goods can be received. 

Canned Salmon.—A scarcity of all grades and sizes in 
salmon is not only evident, but will soon be distressing, as job- 
bers are going to experience much difficulty im securing grades 
with which to fill orders. 

Retailers have bought in a very small way of future salmon 
last spring and summer, and wholesalers in Chicago are almost 
without stock of any importance in various grades. Some No. 1 
tall red Alaska can still be bought in Chicago at $1.47% per 
dozen. WRANGLER, 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
PHILADELPHIA, PA. 


No. 3 S. FRONT STREET, 


L AB = 
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Wanted—Miraculous Results 


By A. B. LEVER 


ae people expect miracles from every dollar they invest in advertising. 


If they buy a block of merchandise, a piece of land, stocks, or bonds, they are 
quite satisfied if they get in return a fairly good profit. A miracle is some- 
thing which they never expect from such investments. 


But when it comes to investing in advertising it is a horse of another color. 
Results to them are only satisfactory if they get back the original dollar invested, as 


well as the dividends, by the first mail. 


Advertising does great things. All great modern businesses have been built up on 
advertising. But there have been no miracles performed. Good advertising produces 
good results. Sometimes the results are apparent at once. 


Sometimes the results, like bread cast upon the waters, are not seen until after 
many days. But they are sure to be seen eventually. The character of the results 
depends a great deal upon the article advertised and the character of the copy. 


Business men who expect miracles to be worked by every dollar they invest in 
advertising had better not essay to join the army of progressive business men. They 
will be disappointed if they do. As long asa dollar lasts they will at least have the 


satisfaction of feeling it in their pocket. 


. Only those should advertise who know that advertising is a straight business in- 
vestment, productive of good results if judiciously done and properly attended to. 


Great results from one brief venture in the advertising field are no more possible 
than a cultured man from one day’s tuition. 


Both are the results of gradual and persistent effort, not of miracles. 


WARNING 


HE unusual number of inquiries for Ams No. 2 

Double Seamers at this season, prompts us to issue 

a cautionary warning to the canners who are interested in 

Double Seamers, and who are contemplating placing or- 
ders for our latest No. 2 Automatic. 

We are building and selling No. 2 Automatic Double 
Seamers as fast as we can turn them out. We will sell 
you one or a hundred, or as many as you need. 

Some designing persons are circulating false reports, 
but we are in the business to supply the trade every day 
in the year. 

So look out for these fellows and let us know when 
you are approached. 


NEW SEAM SANITARY CAN 


Are you using AMS’ NEW SEAM 


SANITARY CAN? It’s the best 
that there is to be had. We cannot say 


more, yet much may be said of its merits. 
SEALED without heat, SOLDER or 
objectionable Fluxes. 


MAX AMS MACHINE COMPANY 


MOUNT VERNON, NEW YORK CITY, U.S. A. 


AMS No. 2 AUTOMATIC ADJUSTABLE 


DOUBLE SEAMER 


European Office 
Corso del Valentino 13 
TORINO, ITALY 


WE MANUFACTURE ALL KINDS OF MACHINERY 


Seuth American Office 
BEUNOS AIRES ARGENTINA 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San Francisco, Cal., March 19, 1910. 

With the commencement of the packing season now the 
matter of but a few days in California, there is great activity 
being shown at the canneries and at the can making plants. 
From the asparagus districts comes the report that the crop is 
coming on very nicely, and that the fresh market will.not be 
able to take care of the available supply for much longer. 
During the present week a fine warm rain has fallen, just what 
has been most desired by the asparagus growers, and the crop is 
looking better than is often the case at this season of the year. 
The warm weather that has been experienced of late has brought 
out a fine growth of grass, and barring unusual floods it is now 
almost certain that a large pack will be put up. Shipments of 
the green vegetable are now being made to the eastern markets, 
and in a few days this will be going forward in carload lots. 
Canning operations will probably be commenced on a limited 
scale within the course of the next week, and within two weeks 
should be quite general if the present favorable weather condi- 
tions continue. Flood waters are now coming down the Sacra- 
mento and San Joaquin rivers, but the islands and reclaimed land 
are better protected this spring than ever before, and but little 
damage is anticipated. In regard to the business that has been 
done to date in the 1910 pack of asparagus, it may be stated that 
orders have scarcely been as heavy as were an‘icipated, the low 
opening prices being considered. Although these prices do not 
allow any large margin of profit for the packer, there are those 
in the business who have been accepting even less for their pack 
and the reports of cut prices are becoming so frequent as to be 
conceded to be true. These cuts are not made directly, but are 
in‘the form of extra large discounts. Established brands are 
selling for full rates, but the movement of these is not heavy. 

The packing of peas will commence at an early date, and 
with the fields looking fine, there is scarcely a doubt but that 
the pack will be considerably heavier than it was last season. 
As the demand for California canned peas is greater than the 
supply, it is anticipated that the pack will be sold early in the 
season, and substantial orders are now being received. The 
California Fruit Canners’ Association have 1,500 acres of peas 
in the vicinity of Milpitas, and are in excellent condition. 

The California Asparagus Growers’ Association was formed 
recently at a meeting of Sacramento River asparagus growers 
held at Ryde Landing. Out of 11,000 acres in this vicinity, 
8,000 were represented at the meeting. The purpose of the 
organization is to protect the interests of the industry and to im- 
prove the market for the product. The president of the Asso- 
ciation is J. L. Kerchival, of Walrus Grove, Cal. 


The winding up of the affairs of the United Can Co. and 
the Federal Can Co. in San Francisco is manifest in an applica- 
tion that has been made in the Superior Court here for volun- 


tary dissolution on the part of both concerns. Following the 
fire of 1906 the business of the Federal Can Co. was taken over 
by the United Can Co., and at a later date this business was 
disposed of to the American Can Co. 

The fruit outlook at the present time is very encouraging, 
although, of course, there is still ample time for killing frosts. 
Most varieties are now in bloom, and from various sections of 
the State the news is coming that the trees are blooming very 
freely, and that orchards are in first class shape. Hundreds of 
acres of new orchard have been set out, principally apricots and 
cling peaches, for canning purposes. ' 

The shipment of canned salmon from San Francisco during 
the month of February was very light, owing to the fact that 
there is but little here to go forward. The amount was only 
6,116 cases as compared with 11,367 cases for the corresponding 
month in 1909. 

The Red Salmon Canning Co., of San Francisco, has pur- 
chased the bark St.-Katherine and will use this vessel in con- 
nection with its Alaskan cannery. 


Coast packers are preparing to name still higher prices for 
spot stocks of sockeye salmon, and by the first of June expect 
to realize $1.75 for flats. During the next three years but light 
packs of sockeye salmon will be made, and the stocks now on 
hand will scarcely last more than through the present season. 
It is being predicted that the run of this fish in 1913 will be a 
very heavy one, as the spawn at the head of the Fraser River 
has been the heaviest ever recorded. With Alaskan red salmon 
cleaned up as far as first hands are concerned, orders are now 
coming in for the 1910 pack, subject to approval of price. Some 
goods have been sold, regardless of the opening price, for $1.25 
but it is specified that these goods must be delivered at the earli- 
est possible moment. At the present time pink salmon is occu- 
pying much attention here, and is firm at 67%c. with higher 
prices to be expected. Some packers are predicting a rate of 
75c. before the new pack will be ready for the market. The 
Puget Sound pack will be limited in size this year, and Alaska 
must be looked to for stocks of this canned fish. In case there 
is a big run of red fish the packing of pinks will be neglected, 
and under any circumstances a very large Coast pack is not 
anticipated. 

At a meeting to be held in Astoria early in April, the 
Columbia River Fishermen’s Protective Union will fix the price 
it will ask for fish next season, and it is anticipated that an ad- 
vance of 1c. a pound will be made over the rates that prevailed 
last season in anticipation of an increase in price to be made by 
the packers. 

The Winters Canning Co., of Winters, Cal., is planning to 
build a cannery at Suisun, and a meeting of those who would be 
interested in a proposition of this kind is to be held shortly. 

A meeting of the stockholders of the California Canneries 
Co. is scheduled for May roth, when a proposition will be acted 
upon to create a bonded indebtedness amounting to $100,000, 
for the purpose of securing funds to pay the present indebtedness 
of the corporation, acquiring property to be used in its business 
and in extending and enlarging its operations. 
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Plans have been completed for an addition to the Booth 
cannery at Monterey. A concrete wharf is to be erected, as well 
as a three story building, and a great deal of new machinery is 
to be installed. 

Carroll T. Hickey, the salmon broker, has succeeded to the 
business of the Flack-Hickey Co., and has moved to permanent 
quarters at 255 California street, San Francisco. 

The H. J. Heinz Co. is reported to be desirous of locating a 
factory on the Coast and is looking over the available field. 


BERKELEY. 


How to Plant a Tree. 


In anticipation of the needs of Arbor Day, which is Friday, 
March 18th, the Oklahoma Experiment Station has issued press 
bulletin on ‘‘Tree Culture,’’ by Professor Morris, of the Horti- 
cultural Department. While the bulletin treats of many features, 
such as the best trees to plant for shade or post and pole produc- 
tion, perhaps the most timely and useful advice is that relating 
to planting, which is as follows: ‘‘The trees should be set a 
little deeper in the soil than they stood in the nursery row, or 
where previously grown. The soil must be worked in under- 
neath the large roots aud tamped firm about them. The top of 

.the tree should be leaned slightly to the southwest. This 
enables the tree to resist the hard south winds and before the 
end of the first season the tree will be standing in an erect posi- 
tion. It is a good plan to shake the tree several times while 
tamping the dirt around the roots and to pour water about the 
tree in order to bring the soil in contact with every bit of root 


surface. After the water has been poured on, another inch or 


two of dry soil and good surface should be thrown about the tree 
to prevent baking.’’ The bulletin will be timely as well as help- 
ful and a large edition will be issued, so that it may be liberally 
distributed to the farmers and others of the state interested in 
forestry. Copies will be sent to those on the regular mailing list 
and others may be had by applying to the Experiment Station, 
Stillwater, Oklahoma, 


Tri-State Association Meeting. 
Held at the Clayton House, Wilmington, Del., March 17, 1910. 


All roads lead to Wilmington in this Tri-State territory 
last week, and when all heads were counted at the meeting in 
the Clayton House there were about one hundred very much 
interested canners present. 


President W. O. Hoffecker called the meeting to order, and 
after the reading of the roll call and the minutes of the last 
meeting, spoke upon the question of government inspection as 
applied to the canning factories. After finding out that there 
was no appropriation made in the Department of Agriculture 
for such an inspection, President Hoffecker determined to write 
his State Senators and Representatives to look into this matter. 
In reply to his letters, President Hoffecker continued, he re- 
ceived an answer from State Senator Richardson, inclosing a 
letter from Senator Heyburn, the author of the National Pure 
Food Law, and which letter proved to be of the greatest import- 
ance. 


Mr. Hoffecker pointed out that this would seem 
to answer the whole question of the fixing of a standard, 
since the addition of water or other matters to the tomatoes 
would have to be stated upon the label. He emphasized the 
necessity of knowing the absolute cost of every article canned, 
and called attention to the estimated cost of packing No. 3 
standard tomatoes during 1910, made by Strasbaugh, Silver & 
Co. He suggested that this be pasted up in every office. 

Mr. H. S. Orem, when called upon for his remarks, as a 
member of the Executive Committee of the National Association, 
said that he believed Senator Heyburn was right, and that the 
more the canners ‘‘monkeyed’’ with the Pure Food Law the 
worse off they would be. He pointed out that it was not 
Dr. Wiley, nor any individual that made the law, but Congress, 


DO YOU GRADE, SCALD AND PEEL TOMATOES RIGHT? 


Tell Me How You do it——— 


If you’re on the right track, I will say so, if not I will point out 


how to do it. 


It don’t cost you anything to ask me, and very little to get the 


“know how.’ 


E. J. JUDGE 


CANNERY REQUIREMENTS 


Md. Savings Bank Building 


BALTIMORE 
Bell ’Phone, St. Paul 5906 
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and that Congress empowered the Bureau of Chemistry to make 
rules and regulations for the enforcement of that law, and that 
the Government could, therefore, in his opinion, make a fixed 
standard that would hold, aud that the committees formed by 
the Associations for this purpose could only make suggestive 
standards which the members could take or leave, because there 
was no way to enforce the rulings of these committees. 

In answering, President Hoffecker pointed out the splendid 
work that is being done by the Virginia State Canners’ Associa- 
tion, which, though only one year old, seems to be far in ad- 
vance of the older Associations in the business. He showed 
how they were able, through their Association, to secure for the 
members special rates upon coal, fertilizers, cans, etc., which 
non-members did not enjoy. And as an evidence of their pro- 
gressiveness said, that when a member of the Virginia Associa- 
tion shipped a carload of canned goods, he tacked upon the side 
of that car a banner reading: ‘‘This car loaded with Virginia 
Canned Goods, packed by , members of the Virginia Can- 
ners’ Association.’’ 

At this point the guest of the Association, Mr. L. A. Sears, 
President of the National Canners’ Association, was called upon 
to address the meeting, and he did so in one of his character- 
istic, forceful, to-the-point speeches. He reviewed the good 
work of the National body, pointing out that the Arbitration 
Committee was now working to secure proper boards of arbitra- 
tion in all the leading canned goods centers ; that the Standards 
Committee was working in conjunction with Dr. A. W. Bitting 
to secure an approximate standard for tomatoes in particular, 
and that the Association is now laying’ plans for a Publicity 
Campaign of greater proportions thau last year’s, and conse- 
quently of greater promise. He stated that it was the opinion 
of advertising experts that the Association had gotten better 
and greater returns from the expenditure of the small amount 
of money last year than had ever before been secured from a 


like campaign in any other line of business. He stated that 
hundreds of consumers had written the secretary, commending 
him for the move, and for enlightening them upon canned goods 
and their usefulness and purity. He showed that those who 
were criticising the Committee for the manner in which the 
money was expended did not understand what they were talk- 
ing about, and that in some instances merely had an axe to 
grind. 
Mr. Hoffecker, in answer, called attention to the fact that 
the Association had run down forty-nine different charges 
against canned goods, charges that were mainly of ptomaine 
poisoning or deaths from eating canned goods, and that not in 
one single case could the cause be attributed to canned goods. 
In every case the industry was exhonorated from all blame; 
and further it was established that, with respect to canned toma- 
toes at least, it was impossible to obtain ptomaine poisoning 
from them ; that dreaded danger being an impossibility in canned 
tomatoes. 

At this point a recess was taken for dinner, and upon the 
resumption of proceedings Secretary Dashiell was called upon 
to read the results of his stacistics regarding the present hold- 
ings of tomatoes in the hands of the Tri-State canners The 
results are as follows: 


Stock or ToMATOES ON HAND, UNSOLD MARCH 15. 


State. Cases, No. 2. Cases, No. 3. Cases, No. 10. 
(half dozen) 

New Jersey......... 2,000 395,900 96,520 
Delaware............ 4,860 330,760 99,420 
Maryland............ 352,300 946,080 183,480 
359,160 1,672,740 379,420 


From these figures Mr. Dashiell argued that if the canners 
would show a little strength, and refuse to part With their goods, 
there would soon be an increase in the prices, Mr. Hoffecker 


- STEVENSON & CO°S, LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov, 19th, 1901, 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 


from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 


in floating on the tops and bottoms. 


STEVENSON & CO, 


601-7 S. CAROLINE STREET 
BALTIMORE, MD. 


IN WRITING ADVERTISEPS, KIND?-Y MENTION THE TRADE. 


aF 


TRADE 


17 


Tomatoes can now be handled in con- 
finuous single line large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS., Seaford, Del. 
J. T. POLK CO.,: Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 


DANIEL G. TRENCH & co, 5S Wabash Avenue, 


General Agents. Chicago, Ill. 
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further stated that he had made an investigation among retail- 
ers as to how tomatoes are going into consumption, and was 
told by one large retailer in Philadelphia that he had sold 50% 
more tomatoes this year than ever before, and would soon be 
out again. 

Mr. Jones here moved that a committee be appointed to 
confer with the Baltimore can makers with a view to securing 
the delivery of cans at present prices, as is done with the Vir- 
ginia Association by their can makers. Mr. White, of Balti- 
more, asked if it was not a fact that the can makers supplying 
canners in Virginia were not right in the midst of the canners, 
and that this was the reason they delivered cans. 

The committee was finally named: Mr. Winterbottom, 
Maryland; Mr. C.S. Stevens, New Jersey; and Mr. H. P. 
Cannon, Delaware. 

Mr. Strasbaugh was here called upon to address the meet- 
ing upon the selling agency plan, and he read the following 
paper: : 

Your business is far from prosperous. The National 
Canners’ Convention admitted and reiterated this unfortunate 
condition, but failed in endorsing a remedy. The Selling 
Agency was suggested, a plan of distribution wherein canners 
would find an outlet through one office; this office would dis- 
tribute through old brokerage channels and to old customers the 
same as heretofore, with the exception that this office would be 
able to down many ‘‘fake’’ sales and ‘‘fake’’ reports, which are 
more numerous than the ‘‘fake’’ poisoning cases which have 
been run down by the Publicity Committee. This office would 
be conducted by a Board of Directors of, say twelve men, repre- 
senting the interests of each section that would superintend the 
distribution, in keeping with the suggestion of the packers who 
furnish the offerings, that all sales would go through this one 
funnel. Many said that the selling agency would not be a suc- 
cess, because it has failed before; some thought it would be a 


success if properly manned and handled. In the difference of 
opinion of this selling agency plan, also mark the unanimous 
opinion that our efforts are failures under the present method of 
disposing of our goods Behind Closed Doors. 

If those who favor a strong pull for a change of conditions 
will express their willingness to back up the attempt to free 
themselves from the chains that bind, it is possible that a selling 
agency would be launched that will not only end this Closed 
Door Method of Distribution, but also enrich the coffers of those 
enlist in the only proposition that spells Success and just treat- 
ment for honest toil. The canned goods game is not the kind 
that savors of the dark ‘‘Chamber of Horrors.’’ The distribu- 
tion of this valuable product must be conducted in the open in 
order to bring us our just deserts, and only the concerted action 
of many will bring about the desired result. The same subject 
is being discussed in the West as well as the East, and has al- 
ready been countenanced by many of the leading large Western 
packers. 

If you will lend your time and attention, a ‘‘long pull and 
a strong pull’’ will bring the coveted purpose.’’ 

The Closed Door Method is compelling disaster and only 
rewards us by ‘‘Will o’ the Wisp’’ hopes of a that turn for the 
better, which never comes. 

In the way of suggestion, let us realize that we cannot 
afford to continue a business of packing and distributing our 
product at from ten to fifteen per cent. below cost. Let us fully 
realize that in 1910. 


Maryland packed....................... 4,609,000 Cases, 
Bid. end Wel. 5,845,000 Cases. 


10,984,000 Cases. 
And Jersey 944,000 Cases of the 5,139,000 Cases. 


OLIVER J. JOHNSON, President. 


CANS AND 
SOLDER HEMMED CAPS 


Can Company, 


Wheeling, W. Va. 
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No. 15K PATENTED ROUND CAN LOCKED SEAM BoDy 
MAKER WITH SOLDERING ATTACHMENT 


25 ADAMS STREET, 


FOR LARGE ROUND CANS, 4s and I GALLON. 


“BLISS” No. 15K AUTOMATIC BODY MAKER 


The BLISS No. 15K Automatic Body Maker, and Side 
Seam Soldering machine is particularly recommended for 
making large round lock seam can bodies, and has a capacity 
of from 


40 000 TO 50,000 PERFECT CAN BODIES PER DAY. 


Adjustments when changing sizes are few and made 
quickly. 

Send for complete details. 

We build the complete line of High Speed Automatic 
Can Making Machinery for both 


OPEN TOP AND PACKERS’ CANS 
ASK FOR CATALOGUE WNo. 14 


E. W. BLISS COMPANY 


BROOKLYN, N. Y., U.S. A. 


Representatives for Chicago and vicinity: STILES-MORSE Cco., 562 Washington Boulevard, Chicago, Ill. 


CANNERS 


SAY WE 
ARE WINNERS 


8 BECAUSE THE QUALITY OF OUR GOODS IS 


ONEQUALLED 


AND OUR PRICES A 


SORPRISE 


GET THEM 


CHICAGO 


LEONARD SEED 


OUR METAL FIBRE BRUSH 


RUSTY CANS 


QUICKEST CHEAPEST MOST EFFECTIVE 


Ask us. We’ll tell you all about it. 


LAITNER BRUSH CO,, Detroit, Mich. 


Anything in Special or Machine Brushes 
Tell us your troubles. Maybe we can help you. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 


capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘EKureka’’ Works, 
Silver Creek, - N. Y. 
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And it might be said that these goods were all sold at a loss. 

Can anyone criticize us for searching every nook and cranny 
foraremedy? Hence, let us consider the Selling Agency plan 
which has been successful in all other lines of business, and 
maybe it is what is wanted for us. THE TRADE, of Baltimore, 
recently published the following: 

‘If there could be arranged a good central selling agency, 
through which all canned goods from certain districts would be 
marketed, it would not only be a good thing for the canners, 
but also for the jobbers and the consumers; BECAUSE THIS WOULD 
PUT SOME ASSURANCE ON THE GOODS AS TO QUALITY, as well as 
to stability of price, and the consumer would be better inclined 
to buy, and the jobbers would not then hesitate to load up with 
their full requirements, knowing as they would that the bottom 
would not be knocked out of the market by the throwing upon 
it of loads of goods by financially weak canners. This central 
selling agency plan is not a new thing by any means, but neither 
is it an easy thing to accomplish. It would take time to draft 
into proper shape, and then more time to educate the canners to 
its uses. The proper thing in this respect would be a central 
Exchange, with branch Exchanges in all the leading canned 
goods districts, where the canner could have his offerings put 
before the buyers, and the sales made in the regular order. 
This would be just the same as the Corn and Flour Exchanges 
of the country, or the Stocks and Bonds Exchanges, and would 
be the proper business basis upon which to build.’’ 

Now, let us appreciate this suggestion from THrE TRADE. 
Let us consider what they say accepting what best suits our case 


as we see it and rejecting what does not appeal to us. Likewise, 
let us consider the suggestion of any other individual who may 
suggest something valuable for the best interests of our propo- 
sition. Let us look over the workings of the Bankers Clearing 
House, The California Dried Fruit Association, The Virginia 


Potato Association, and every other co-operative organization 


within our reach. 


Let us see if it is possible to formulate a Selling Agency by 
taking the features best adaptéd to us and without conflict to 
our individual interest. I would suggest a Selling Agency in- 
corporated; that this Selling Agency should have an office in 
Baltimore and Philadelphia, the best to serve the interests of the 
members and their contemporaries of the Tri-State Association, 
the business to be conducted by an office organization at each 
point consistent with the volume of business. The agency or 
organization to be governed by a board of twelve directors, as is 
usually customary by similar bodies. These directors shall hold 
a meeting at least twice a week, alternating such meetings 
between the two offices. These two offices shall work in entire 
harmony, interchanging information. It will be obligatory 
upon the stockholders, directors, to offer their entire output for 
distribution through this agency. The directors at their meet- 
ings shall consult and advise as tothe best method of distribution 
of the goods thus offered, which would in all probability be 
through the best commission and brokerage houses in the United 
States, without fear or favor so far as posting is concerned. In 
other words, without partiality as best determined by the board 
of directors at their meetings. It might here be noted that in 
the multiplicity of talent and effort it is beyond question that 
quicker sales can be made and surely at more advantageous 
prices than as per the present Closed Door Method of heresay 
and ‘‘they say.’’ 

This Selling Agency method will of course, involve an extra 
expense so far as the pecuniary needs of these two offices are 
concerned. However, an extra one per cent. on all goods sold 
which must aggregate tremendously when it covers the output 
of say twelve commission houses who may average fifty indi- 
vidual packers each. Hence, no matter the expense, if the 
packer gains quicker sale and better price by the open-door 
policy, always knowing what his neighbor is doing and so differ- 
ently as at present. Many lots of canned goods have been sold 
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3 SORTING, WASHING AND SCALDING MACHINE 
FOR —TOMATOES 


¢ 


forated metal belt which runs through the entire machine. 


of the fruit which is again sprayed just as it leaves the box. 


4 
3 
© 


PRICE COMPLETE, $150.00. 


. One hundred of these machines in use in the best factories of the West. The tomatoes enter the machine on a wide, flat, per- 


} The feeding or discharge extension of this belt is made any length 
desired to accommodate sorting of the fruit before or after scalding. 


fruit, thoroughly chilling the skin. Steam is discharged from perforated pipes running lengthwise of the machine below the travel 


Provision is made for draining water, and the water and steam treatment is very thorough. 

We have demonstrated that this Scalder saves fruit and does a more thorough and more sanitary job than machines of other designs. 

Machine is sold complete with extension, steam discharge hood, and all piping, and furnished with either metal or wooden 
scalding compartment (wooden preferred as radiating less heat). 


For further particulars and testimonials address, 


CHICAGO CANNERS SUPPLY CO. 
W. J. LATCHFPORD, President, 1712 Michigan Avenue, CHICAGO, ILA... 


Upon entering the box a heavy spray of fresh water cleans the 
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WHY DUTCH KITGHEN CLEANLINESS 
NOT FOR 
HAVE . 1910 


MONITOR-THOMAS 
HUNTLEY MFG.COMPANY 
SILVER CREEK N.Y. 


THE MONITOR-THOMAS SANITARY TABLE. 


WHAT YOU HAVE LOST EVERY YEAR 


owing to the confusion and general unsystematic management in 


your peeling and preparing room, would more than pay for this system. 


YOU CAN CAN 


your 1910 output cheaper, quicker and better with this system. We can convince you. 


BALTIMORE, MD. SILVER CREEK, N. Y. 
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and you all know it at 2%c. and 5c. per dozen less than they 
should have been if all the facts had been freely understood. A 
one per cent minimum would not hurt the packer, but I believe 
he would soon see that he could afford to pay an extra five per 
cent if it were necessary, rather than abolish the system. 

So far as distribution, these twelve directors could beyond 
a doubt as easily determine what commission houses and brok- 
ers should represent them in various towns and cities as easily, 
and twelve times more so, than they can at present determine 
for themselves individually. 

It has been said ‘‘That two heads are better than one,’’ and 
it goes without saying that twelve heads are a success to any 
undertaking having the proper business reasons behind it. We 
are about the only industry unadvertised and uncoralled. Co- 
operation today is the price of success, and have not the last 
three years been sufficient to warrant even the chronic doubter 
coming out with his voice in favor of an active working commit- 
tee being appointed at this meeting to get together at the first 
possible date with the idea of considering this skeleton as hurri- 
edly formulated and after diligent research and discussion report 
at a regular or special meeting of this Association their findings, 
which will spell Success and Profit, versus Failure and Discon- 
tent, if the majority of this committee half try to fulfill their 
mission ? 

Mr. Sears was here asked to explain the plan being consid- 
ered in the West along this line, which he briefly did. Mr. 
Orem added that every proposition looking towards an improve- 
ment along this line should have consideration, and that the 
committee having charge of this should pick out the good from 
all, putting aside the bad features, to the end that the industry 
might be advanced. 

Mr. Messenger moved the appointment of such a committee, 
large enough to do good work and thoroughly cover the ground, 
but such men as could be depended upon to bring about results, 
and that the President should appoint this committee at a later 
date, after duedeliberation. It was so ordered. 


Mr. Silver endorsed Senator Heyburn’s opinion, remarking 
that water in tomatoes acts asa two edge sword, cutting both 
ways; first, by increasing the pack, and secondly, by decreasing 
the consumption. He was of the opinion that this letter should 
be published broadcast. Mr. Wrightson added that the labels 
must first be set right, standards marked ‘‘standards,’’ seconds 
‘‘seconds,’’ and thirds ‘‘thirds,’’ if necessary, that ‘‘all who run 
may read.’’ The confusion must be abated. 

With this the meeting adjourned. 


Virginia Canners in Convention. | 


Meeting Held Wednesday, March 9, at Troutville Was Largely 
Attended, 


By W. E. THOMAS, IN THE ROANOKE NEws. 

In the center of one of the greatest canning sections of the 
country, and in the county having next to the largest number 
of canning establishments of any county in the United States, 
the Virginia Canners’ Association was organized less than a 
year ago at Troutville, and it held its second annual convention 
at the same place with fully one hundred persons in attendance. 

The officers of the Association for the past year were the 
Rev. C. D. Hylton, a prosperous farmer and canner, residing 
near Fincastle; John W. Layman, farmer, banker and canner, 
Troutville, and G. A. Layman, secretary and treasurer, Amster- 
dam—all in Botetourt county. The executive committee was 
composed of fifte2n members, eleven of which were residents of 
the same county. 

The convention was called to order shortly after ten o’clock 
by the president, the Rev. C. D. Hylton, and after a formal and 
brief announcement, he appointed J. D. Hilton and O. U. Brugh 
to canvass the house for new members. Their work was suc- 
cessful, for at least ten new members were added to the rolls. 

Mr. G. A. Layman, the active and enterprising secretary 


and treasurer, made a general statement of the work accom- 
(Continued on page 25) 


| am a Specialist in 


STOKES SEED STORE. 


TOMATO SEED FOR CANNERS 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 
“STOKES BONNY BEST EARLY TOMATO”? is the Finest Canning Variety Ever Introduced 
NEW STONE, MATCHLESS, SUCCESS, QUEEN, PARAGON 
7 Write Me For Prices, Stating Quantity You Use 


219 Market Street, . 


PHILADELPHIA, PA. 


THE MORRAL CORN CUTTER 
PATENTED 


GRIMES, Iowa, Nov. 8TH, 1908. 
MORRAL BROTHERS, MoRRAL, OHIO. 

GENTLEMEN :—Enclosed please find check to balance our account. We have used 
the double cutter the entire season and are greatly pleased with it. It gave no trouble 
whatever, and cut the corn faster and better than any machine we had. The finely cut 
kernels are a great advantage as our greatest trouble in Iowa is in growing corn too 
large in earand grain. Cutting the kernels twice instead of once puts everything in 
good shape for fancy corn. 

Yours truly, 
GRIMES CANNING & PRES. CO. 


W. J. Stewart, Sec'y. 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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THE LABEL MFG. 


MANUFACTURERS OF 


LABELS AND WRAPPERS 


FOR 


CANNED GOODS 


PLAIN, VARNISHED AND EMBOSSED 


New plant, covering three acres of ground, which is just being 
completed. The plant will be equipped with the latest 
and most improved machinery, making it one of 
the best and most modern printing estab- 
lishments in the United States. 


COLOR PRINTING ALL ITS BRANCHES 


OFFICE AND WORKS, Gross, Covington and Sanders Streets, 
BALTIMORE, MD. 


BRANCH OFFICES: 


NEW YORK : BOSTON CHICAGO 
PHILADELPHIA NEW ORLEANS PITTSBURG 
| LOS ANGELES 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Fackers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


Canada, - - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wili ve ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MARCH 25, 1910. 


EDITORIAL JOTTINGS. 


The National Retailers Journal thinks the canners are sel- 
fish in their move, or rather resolution, for the Parcels Post. 
Granted, but where’s the man, firm or industry that is not, in 
business ? 


Last week we should have acknowledged receipt of the 
splendid Easter editions—the ‘‘only’’ Convention issues of our 
contemporaries; but they would have considered this unseemly 
haste on our part, no doubt, and so we acknowledge our indebt- 
edness here, in a more fitting way—late. 


There is some live matter in that Virginia meeting published 
this week; in fact, much that is worthy of the serious consider- 
ation of many of our older, and apparently more experienced 
Associations. They ‘‘get somewhere’’ and ‘‘get some things,”’ 
which means that they have a drawing power that is irresistible 
to any canner in their section. 


Futures are selling more slowly this year than possibly ever 
before in the business, and the reason is that the jobber has 
found out by actual experience that he can buy his share of 
goods any time in the year from ‘‘some’’ canner at the figure 
he fixes. A satisfactory solution of that Selling Agency plan 
would seem to be the only practical answer to such a condition. 


But the jobbers are not alone in this trick of letting the 
other fellow whistle and wait for his order, until he is ready. 
The canners themselves are playing this game very strongly 
just new with the can companies and the supply men. So there 
would seem to be some more room for improved methods in this 
branch of the business. 


Anent of the Associations and their work, the various com- 
mittees having in charge the selection of the next place at which 
to hold the annual Convention of the year 1911—what records 
of weal or woe will be unwound ere this time comes—are to meet 
in Chicago tomorrow, the 26th, to decide the momentous ques- 
tion. From the composition of these committees we feel in- 
clined to be sporty, and to bet a Worcester Salt ‘‘good luck’’ 
piece to a Lang ‘‘Neverslip’’ button hook that the next place of 
meeting of the National Canners’ Association will be in the 
West. The Easternmost man on any of these committees is a 
Western New Yorker, or possibly a Central Ohioan. 


We are not complaining that the East has been left out of 
this; but the situation is interesting in just this: If the Machin- 
ery and Supply Men’s Association carry out the letter of their 
determination made at Louisville last year, they will make an 
exhibit every other vear. It looks as if that was all the East 
would get out of this—the ‘‘every other’’ vear. This is, of 
course, IF the determination is carried out—and not buried. 


Mr. Gorrell should find his work of tabulating the pack of 
tomatoes hereafter a comparatively easy one, now that the 
‘*water is to be squeezed out of the tomato stocks’’ by order of 
the Federal Food Law. Mr. Heyburn, the man who made this 
law, in his letter to President Hoffecker said, practically, that 
nothing but tomatoes can be canned and called tomatoes. The 
addition of ‘‘water to fill the crevices’’ will therefore have to be 
mentioned on the label if it is used. And who would buy a can 
of tomatoes with the statement that it contains water ? 


‘*The burnt child may dread the fire,’’ but the housewife 
more severely dreads the can of tomatoes ‘‘with water.’’ She 
has seen too many of them in her experience, and wants no 
more of them. And she is right. 

The hint dropped by Mr. Hoffecker that pulp could possi- 
bly be used in tomatoes, as being tomato, and therefore a like 
substance, we do not believe will hold in the eyes of this Pure 
Food Law. The Government will require the packer of skin 
and core pulp, with his tomatoes, to state upon his label, that 
‘*pulp made from refuse, pieces and trimmings has been added 
to the tomatoes;’’ and, if anything, this will have a worse effect 
upon the consumer than the water. 


What are we coming to when tomatoes cannot be lead to 
the pump and made to drink, or the by-product of a tomato can- 
nery worked up to resemble the real tomato in the can? We 
must be gradually nearing the time when a standard tomato will 
mean a can filled with tomato meat, as dry as good draining 
without squeezing or breaking can make it; a can of tomatoes 
not necessarily all whole and perfect, but with the contents all 
tomatoes. When quality will be gauged solely by the condition 
of the fruit, and not mainly by the amount of fruit put into a 
can—or should we say not put in the can ? 


If we listened to some of our good friends in the grocery 
trade paper lines, we would leave all such subjects behind when 
we enter our editorial sanctum, and do nothing but sing one 
unending song of the virtues of canned goods. There are lots 
of men in this world that because the cries of their offspring, if 
they applied the burch, might possibly disturb their neighbors, 
refuse to correct the fault when they see it, as they should. 
We are not one of these, because when there was anything com- 
ing to us for doing something which ‘‘we hadn’t oughter done,’’ 
we got the burch ‘‘good and plenty,’’ and learned to appreciate 
the inductive value of such applications. They made us not 
only smart, but wiser. 

And so we are not going to administer honey and water 
when the patient requires assafoedita or quinine, even to satisfy 
this easy-going, Quaker-like grocery journal. 
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(Continued from page 22) 
plished by the purchasing committee, or rather the committee 
chosen to obtain bids or quotations for all supplies used by the 
packers. Through him the committee reported cost of cans at 
$15.50 per 1,000, cases for packing 11 and 12 cents each, and 
fertilizer at a cut of about $2 per ton. 

The companies submitting proposals for cans were the 
American Can Co., the Virginia Can Co., of Buchanan, and the 
Bedford Can Co. The fertilizer compamies anxious to supply 
the growers were the Southern Chemical Co., of Roanoke; 
Armour & Co., and Griffith & Boyd. By securing bids through 
the purchasing committee a saving of 25 cents per 1,000 was 
effected in the purchase of cans; and it was reported that the 
canners of the Virginia Association purchased cans at a less 
figure than anywhere else in the United States. 


DATING OF LABELS. 


During the morning session some interesting subjects were 
discussed. ‘‘The dating of labels’’ seemed to be one of vital in 
terest, and Mr. G. A. Layman, who attended the National As- 
sociation meeting at Atlantic City, advised the Association that 
Dr. Wiley, chief chemist of the Department of Agriculture, was 
insisting quite strenuously that all labels should bear the date of 
the packing. Mr. Layman regarded this as a serious matter 
for the canners; and thereupon was precipitated quite a spicy 
and interesting discussion, during which it was brought out 
that if goods are properly packed in accordance with the ac- 
cepted regulations that age does not in the least impair the fresh- 
ness of the article, and that tomatoes were as good two or three 
years after being canned as when leaving the factory. A reso- 
lution was then adopted, directing the president to communi- 

_cate the protest of the Association to other kindred Associations 
and to the congressmen of the Sixth and Tenth districts. 


INSPECTION. 


Whether the United States government should inspect the 
output of the canneries, or whether the State of Virginia should 


have charge of that matter proved to be another subject wherein 
paternalism and States rights came to the surface. Dr. R. H. 
Latane, of Buchanan, F. D. Bolton, of Fincastle, G. A. Lay- 
man, W. C. Smiley and F. L. Smiley took part in the debate, 
most of them favoring State inspection; but others, like Secre- 
tary Layman, seeing that government inspection was inevitable, 
thought it best that the Association should be prepared for what 
was coming. Those who opposed government inspection did 
not do so on the grounds of shirking legitimate inspection of 
their goods, but because they could see, or imagined they could 
see the fingers of some greedy trust already in the business. 
Mr. Bolton and others who favored national inspection, thought 
the marketing of the Virginia product would be facilitated. 


PTOMAIN POISONING. 


A lengthy, but interesting letter from H. L. Harris, pub- 
licist, of New York City, addressed to the Association, was read 
by the secretary, in which the writer gave his views concerning 
ptomain poisoning, showing that it was impossible that any can 
properly sealed could ever be infected, and certainly no infec- 
tion came from within, but in every instance was some extran- 
eous substance taken in through defective cans. 


Between twelve and one o’clock the Association adjourned 
for dinner. About one-half the members were accommodated 
at the hotel, and the remainder at the hall where the meeting 
was held. The dinner was served entirely at the expense of the 
Association. 

ELECTION OF OFFICERS. 


At the afternoon’ session the election of officers and the 
executive committee was soon despatched. The nominating 
committee appointed in the forenoon, and consisting of P. W. 
Kesler, J. Lucian Moomaw, O. U. Brugh, J. D. Hilton and 
J. W. Shaver, submitted its report, and the following were 
unanimously elected: C. D. Hylton, Troutville, president; 


THE BORT MACHINES 


FOR LABELING, WRAPPING and LACQUOERING 


Put the ‘finishing touch’ to cans in half the time re- 
quired by hand and the work looks so much better that 


there is really no comparison. 


Hundreds of canners will tell you it is ‘expensive 
economy’ to be without the BURT Machines because 
they create such a saving over ‘hand work’. 

Just write us what size or sizes of cans are used and 


the probable output 


some interesting information will 


be sent you promptly. Do it now, while you have the 


time. 


BURT MACHINE 


BALTIMORE, MD. 
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O. U. Brugh, Troutville, vice-president, and G. H. Layman, inaugurated by the general association. About $20,000 has 
Amsterdam, secretary and treasurer. Executive committee— been expended, most of which has gone for advertising through 
C. D. Hylton, Troutville; G. A. Layman, Amsterdam; O. B. various journals. 
Jamison, Boones Mill; W. M. Layman, Roanoke; Henry Mur- The National Secretary, Mr. Gorrell, also made a brief 
rell, Roanoke; F. L. Smiley, Roanoke; Dr. R. H. Latane, Buch- address, and after the transaction of some routine business, the 
anan; J. C. Brewbaker, Botetourt; G. A. Moomaw, Troutville; association adjourned with a rising vote of thanks to the 
W. G. Spigle, Troutville; B. F. Shaver, Troutville; O. U. Brugh, speakers. 
Troutville; J. D. Hilton, Fincastle; J. Lucian Moomaw, Clover- LIST OF MEMBERS. 
dale, and L. D. Marshall, Thaxton. J. W. Shaver, Troutville; Nininger & Trout, Daleville; 
FIXING STANDARDS. F. L. Smiley & Son, Roanoke, R. F. D. No. 1; O. U. Brugh, 
While other important canning associations have fixed Troutville; Ikenberry Rros., Daleville, W. G. Wood, Roanoke, 
standards of weight and quality to govern the packing and R. F. D. No. 1; A. Sizer & Co., Buchanan; Latane & Lockard, 
sale of their goods, the Virginia Association has thus far failed Bucuanan; P. W. Kesler & Co., Roanoke; Layman Bros. Co., 
to take action in this particular; and the subject after being dis- Daleville; E. Miller, Fincastle; W. C. Ikenberry Bros., Dale- 
cussed to some extent was referred to the executive committee ville; Murrill Bros., Roanoke; F. D. Bolton, Fincastle; J. T. 
with power to act. It is very probable that the standards in Kesler, Troutville; C. E. Layman, Troutville; G. W. Bowyer, 
force in the Tri-State Association will be adopted here. Amsterdam; C. D. Hylton, Fincastle; G. H. Moomaw, Trout- 
ADDRESSES. ville; C. W. Firestone, Troutville; W. A. Preston, Amsterdam; 


W. H. Camper, Buchanan; G. D. Riley, Troutville; G. C. Flora, 
Rocky Mount; A. T. Weeks, Bonsacks; C. G. Gibbs, Trout- 
ville; J. B. Garst, Roanoke, R. F. D. No. 1; W. M. Garst, 
Buchanan; W. P. Barley, Buchanan; C. C. Weeks & Son, 
Roanoke, R. F. D. No. 1; C. L. Williamson, Nace; H. M. 
Booze, Fincastle, R. F. D. No. 1; G. W. Morgan, Salem, R. F. 
D. No. 1; Bedford Can Co., Bedford City; R. E. Murray, Trout- 
150 canners, packs about 10 per cent of this total. Mr. Hof- ville, E. L. Brugh, Troutville; a Ss Shaver, Troutville; G. G. 
fecker is a firm advocate of organization. He seesinit a remedy Reaburn, Fincastle; J. L. Fisher, Boones Mill; Wilmer Crush, 
for all the evils coming to the canner. Roanoke; J. W. Smiley, Buchanan, W. M. Layman, Bonsack; 


Mr. L. A. Sears, President of the National Canners’ Associ- E. W. Reynolds, Troutville; J. C. Moomaw Co., Cloverdale; J. C. 
ation, of Chilicothe, Ohio, spoke on the publicity campaign Garst, Troutville; L.C. Lockland & Son, Lithia; O. B. Jamison, 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


During the remainder of the afternoon Mr. Walter O. Hof- 
fecker, president of the Tri-State Association, spoke on the 
work accomplished by organization of the canners; and his re- 
marks were made more interesting by figures and data which he 
had always ready. The Tri-State Association has about goo 
canners and packs about 75 per cent of the total output of the 
country; whilst the Virginia Association, with something like 
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Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . 

SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


aig round or square cans or glass jars. 


HENRY STICKNEY 


PORTLAND, MAINE, U.S.A. 


SPECIAL AGENT 


FOR 
NEW ENGLAND STATES. 


Foot of Washington St., 


SHOWING SAWS WITH HOPPER REMOVED. 


Canning and Canmaking 
Machinery, 


STICKNEY PINEAPPLE GRATER. 


There are 75 saws in base of hopper, divided on two shafts and interlaci 
SYRUPING MACHINE and runningintooneanother. The hopper is ede of O° 
wood and the discharging schute is also lined with wood. 
$125.00 Capacity, the pack of any ordinary house. 


SPRAGUE CANNING MACHINERY company,| | ! he John R. Mitchell Company 


Baltimore, Md. U.S.A. 


THE LATEST 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


The Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 


Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. 


Factory : 125-127 East Falls Avenue, ) BALTIMORE, 
Slay sman & Co., Office: 718 East Pratt Street, 


MARYLAND. 
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Boones Mill; W. G. Spigle, Troutville; J. H. Shay, Troutville; 
S. A. Shaver, Troutville; L. B. Duffy, Haymakertown; J. W. 
Layman, Troutville; J. D. Hillon, Fincastle; J. S. Deisher, 
Fincastle; H. C. Ikenberry, Wertz; G. A. Menefee, Ferrum; 
Jack Garst, Boones Mill; Curtis Jamison, Wertz; J. C. Brew- 
baker, Buchanan, R. F. D.; C. L. Peck, Fincastle; Paul Crist, 
Nace; G. A. Davis, Roanoke, R. F. D. No. 1; J. W. Bowie, 
Roanoke; C. C. Jamison, Boones Mill; Jno. L. Sink, Boones 
Mill; A. S. Crook, Roanoke, R. F. D. No. 3; S. R. Lowry & 
Son, Forest Depot; Layman & Gish, Bonsack; W. L. Russell, 
Mile; T. D. Kinzie, Troutville. F. B. Roder, Troutville; Lay- 
man Bros., Troutville;-L. D. Marshall, Thaxton; Obenshain & 
Morgan, Montvale; C. W. Leslie, Lowry; Boyd Packing Co., 
Roanoke; R. D. Kelly, Nace; I. Lee Graybill, Troutville; R. L. 
Good, Buchanan; M. L. Fellus, Roanoke; S. H. Reynolds, 
Nace; Buffalo Canning Co., Glasgow; J. W. Roder, Troutville; 
B. D. Deeds, Nace, R. F. D. No. 1; C. A. Layman, Troutville; 
S. P. Hylton, Troutville; C. W. Lugor, Fincastle; G. E. Wilson, 
Fincastle; J. K. McClaugherty, Springwood; B. Hiner, Nace, 
and C. G. Housman, Troutville. 
NOTES OF PERSONS AND THINGS. 

The canners within a radius of twenty-five miles of Trout- 
ville, do ten per cent. of the tomato canning business of the 
country. 


The late John C. Moomaw, of Cloverdale, was the founder 
of the canning business in Botetourt. He started on peaches in 
1876, and his product became known far and wide, and within 
a few years there were many like industries in the western part 
of the country. Now, however, owing to the frequent failures 
of the peach crop, the canning of this fruit has fallen far in the 
background, and the tomato is the staple of every factory. 


There are now in Botetourt County just 100 canning estab- 
lishments. These factories put up annually about 300,000 cases 
of goods and give employment to 1,500 to 2,000 persons. 


The Rev. C. D. Hylton, the President, is an old Floyd 
man, who some years agotook up his residence in Botetourt. 
He never looks displeased, makes an excellent presiding officer, 
and is strictly practical. He has a large canning establishment 
near Fincastle. - 

G. A. Layman, the Secretary and Treasurer of the Associa- 
tion, is a hard worker for the organization, and has devoted a 
great deal of his own time in furthering the interests of the 
Association. He believes in organization as the best method to 
secure results; and in publicity in order that the consumer may 
know more about canned goods than usually obtains. Mr. Lay- 
man boldly advances the doctrine, which he says has been 
demonstrated beyond doubt, that canned goods, properly put 
up, are not damaged or impaired by age. Mr. Layman’s factory 
is located near Amsterdam. 

The members of the Association found it convenient to 
place orders for supplies and materials, and gave orders for 
cans, cases and fertilizers. There were agents on hand from 
Roanoke, Buchanan, Bedford and other places. 


© 
: CO-OPERATION. 
4 
¢ Address of Mr. B. F. Moomaw, Roanoke, Va., Before the Py 
4 Members of the National Canners’ Association, ¢ 
¢ Atlantie City, February 9, 1910. D4 
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Mr. PRESIDENT, LADIES AND GENTLEMEN: 


I deem it a pleasure, and indeed a great honor to be asked 
to address this Convention on this the occasion of its first 
‘*Field Day.’’ 
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BALTIMORE, MD. 
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- Repairs Promptly Attended to. 
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SOUTH BETHLEHEM, PA. 
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I deem it a great privilege to be one to represent the State 
of Virginia in this Convention. We, of the Old Dominion, are 
not as large as some of you canned goods men from other sec- 
tions, but I can say to you, with sincerity, that we, of the old 
State of Virginia, are as willing and as ready to contribute our 
mite for the betterment of canned goods conditions in this coun- 
try as are you gentlemen from other States, and from the sec- 
tions producing larger volumes of canned goods than we. 

While Virginia does not produce canned goods to as large 
an extent as do some other sections of this country, yet it is 
evident that some of us have been producing, at least, tomatoes 
in too large a volume for the past few years, and I dare say that 
there is no section of this country producing many more toma- 
toes, with the exception of Baltimore City, than are produced 
in a radius of 25 miles, with Roanoke, Va., as its center. While 
we are not as large in our production as some other States, and 
while the packer individually produces a smaller-volume of 
canned goods with us than is so with packers of other sections, 
yet, in the point of years, we are about as old as any. The 
canned goods business was started in the State of Virginia, and, 
in fact, south of Baltimore City, by my father some forty odd 
years ago, and at that time, I believe I am correct in saying that 
the industry was largely confined to Baltimore City and imme- 
diate vicinity. 

The industry in the State of Virginia has been principally 
confined to tomatoes, and what I shall have to say, therefore, 
shall be based more largely upon my experience as handling 
tomatoes, rather than the other large commodities, viz: Corn 


and peas. However, for the purposes of the subject of my re- 
marks, we might well direct our attention solely to the condi- 
tions surrounding the tomato industry, rather than any other 
line of canned goods, because this branch of the industry has 
suffered greater in the past few years than any of the other 
lines, and it is here that the co-operation of the packer should 
be directed first. 


Having been asked by Mr. Gorrell to make a talk on this 
occasion, and after some thought J have decided to talk to you 
on the subject of co-operation, because, in my mind, this is the 
keystone of the great arch of the canned goods industry, and 
until this keystone shall have some stability, and shall be prop- 
erly handled, there shall be no stability or satisfaction to the 
canned goods industry. The subject is a broad one, but it shall 
not be my purpose to take up your time in discussing all of the 
features upon which packers should co-operate, but it shall be 
my desire to direct your attention to some of the principal fea- 
tures which, in my judgment, needs remedy now. 

There are so many ways in which the canning industry 
could be improved, and a profit gotten from the same, if the 
packers would co-operate along proper lines, and thereby en- 
deavor to accomplish satisfactory results. You could help mat- 
ters greatly by co-operating with the National Canners’ Asso- 
ciation more than many of the packers have been in the habit 
of doing heretofore. 

Take the matter of statistics, for instance. This year, 
above all other years, I have insisted and urged upon my packer 
friends in the State of Virginia, to be very prompt in turning in 
to the secretary an estimate of their packs in our section, and 
to turn these in absolutely correct. In arguing this question 
with the packers, sometimes I am asked the question, ‘‘Why 
should we packers let the jobber know how maty goods of each 
variety we have produced ?’’ I frequently answer the question 
by asking one, ‘‘Why should the packers not let themselves 
know how many goods have been produced ?’’ If we have been 
canning too many tomatoes, who ought to know it first, if nut 
the packer? Who should the aggregate of any commodity 
packed interest more than the packer? It is absolutely to the 
packer’s interest to know just what has been produced, and the 
quantity of the production, and I say, therefore, that the indus- 
try can be greatly helped and benefited if you would co-operate 


DON’T YOU KNOW that you can roll the empty cans 


to your filler, thus saving the expense of truck- | 


ing? 


DON’T YOU KNOW that one boy in the can loft will 
place the empty cans on a runway for one line 
of machinery ? 


DON’T YOU KNOW that it will be impossible to get 
a can to your filler bottom end up if you use our 
machine. 


ONE PACKER HAS 
ORDERED FOR THREE 
SUCCESSIVE YEARS 
until he now bas 15 Blakes- 
lee Simplicity Can Righting 
Machines in use. Others 
are ordering accordingly. 
Better get in line this sea- 
son. For further informa- 
tion address Morral Bros., 
Morral, O., the Huntley 
Manufacturing Co., Silver 
Creek, N. Y., or the manu- 
facturers. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 
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GOLD AND SILVER 
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YORK 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| 
a” 
iy 


THE TRADE. 31 


more thoroughly in returning to the secretary, when asked, the 
figures representing your pack. 

If we are producing too much of any one article in the 
canned goods line, in order to make a profit on the commodity, 
it must either be reduced in its production, or it must be in- 
creased in its consumption, and here comes in the campaign re- 
cently launched, with the view of increasing the consumption 
of canned goods. If the packers would co-operate as they 
should in helping to launch and keep alive this campaign, run- 
ning down statements falsely made against canned goods, and 


with the idea of increasing the consumption, we have gone a. 


long way solving the problem as to which side of the ledger 
shall show the right figures. 

In order to make this Publicity Campaign have its desired 
effect upon the business, each canner, no matter how small or 
how large, must thoroughly co-operate with his fellow canner 
to accomplish the results desired. This, therefore, cannot be 
better done thaa through a compact organization. When I say 
‘organization,’ I do not mean an organization as a Trust, be- 
cause I am not a believer in Trust. (But from the experience 
of the law in recent years, dealing with the Big Trust, I hardly 
think, if the canners desire to form a Trust, they need be afraid 
of suffering under the law. ) 

When the law says to two or more men that you must not 
combine or organize to control a product in restraint of trade 
and suppression of competion, it did not mean to infer that you 


and I should run our business at a loss, when we are entitled to 
a profit. Is not a laborer worthy of his hire? 

When we see the vast citizenship of this country, and in 
addition to that, realize the large foreign population, then the 
absurdly low consumption of canned goods per capita is enough, 
or should be enough, to stir every canned goods man in this 
country to do everything in his power, and co-operate to tke 
fullest extent and the best of his ability with his neighboring 
canned goods man to bring about a condition for betterment. 


While I might be getting off of my subject to some extent, 
yet I cannot help but say here that from a recent investigation 
which I have made in the largest and most important distribut- 
ing centers of this country, I am convinced that the consumer 
is not being given the advantage of the ridiculously low price 
which has been paid the packer in the last few months for his 
tomatoes. I believe that the consumers pay as much today, 
with, of course, a few exceptions, for a can of tomatoes as they 
paid when the packer was getting from 75c. to 8oc. per dozen 
for this commodity, f.o.b. his factory. 

The fault, therefore, must lay between the jobber and the 
retail grocer. Having once been connected with the selling 
force of a wholesale grocery house, it is not my experience that 
the wholesale grocer makes tremendous profits on any lines car- 
ried, unless he becomes a speculator and catches the market on 
the right side. There isn’t a great deal of this done outside, at 
least, of the large centers. 

Iam reminded here of a cartoon which appeared some 
weeks ago in one of the large daily papers—I forget now which— 
in which Mr. Wilson was represented as asking a very large 
overgrown lad, nemed ‘‘High-Cost-of-Living,’’ standing in 
front of three houses, in which lived Mr. Producer, Mr. Jobber 


‘and Mr. Retailer, and Mr. Wilson asked this boy of large dimen- 


sions perpendicularly the question, ‘‘Tell me lad, tell me, in 
which of these houses lives your father?’’ This boy, ‘‘Master | 
High-Cost-of-Living,’’ as many other boys of his time, does not 
always confine himself strictly to the truth, and he has therefore 
been found to answer this question, on different occasions, dif- 
ferently. In some instances it has been Mr. Producer’s house, 
in others Mr. Retailer’s, in others Mr. Jobber’s, but, frankly, 
I am constrained to believe that the boy’s father is, and has been 
for sometime, living in the house of Mr. Retailer. Wherein 
does this bear on my subject of co-operation? If I have sold 
tomatoes in the last 60 or 90 days at Goc. per dozen, and the 
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The C. S. Harris Co., 
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Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
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consumer has been, and is paying the retailer as much for those 
tomatoes as he did when I sold them at 75c. and 80c. per dozen, 
why is it that this matter does not bear on my subject? Why 
should not the packer and those.of us who are interested in the 
packing business take some step and co-operate to the extent of 
seeing why we shall not receive for our tomatoes or other arti- 
cles of canned goods a profit in proportion to the price asked the 
consumer ? 

I believe the wholesale grocers of this country will welcome 
the day when they shall see the price of canned goods, especially 
tomatoes, more staple and more definitely fixed than for the 
past few years. Why should a jobber wish to see the tomato 
market break, and go abnormally low when he has bought a 
large portion of his supply as futures on a higher market? I do 
not believe that the jobbers of this country would object to pay- 
ing us today 7oc. to 75c. per dozen for No. 3 tomatoes, f.o.b. 
our factories, if they realized that their competitors are not buy- 
ing them from some one else at 6oc. to 65c. 

I believe if the jobber of this country was properly ap- 
proached on this subject that he would gladly co-operate with 
the canner to the extent of adjusting the present situation as to 
the selling price of certain articles of canned food, principally 
at this time, tomatoes. Please do not understand me to be agi- 
tating the consolidation of the canners and the jobbers of this 
country—far be it. I am simply indicating a policy of co-opera- 
tion between the jobber and the canner to bring about a condi- 
tion under which the canner can market his product at a living 
price, and at the same time the jobber buy the product on a 
basis to make it readily salable, and on a basis under which it is 
reasonably sure his competitor cannot buy. 

I have had it said to me on more than one occasion that, 
due to the jobbers’ persistency in trying to bear the canned 
goods market down, there seems to be some concerted co-opera- 
tive plan upon which the jobbers of this country are operating 


with the view of driving the tomato market down. I, of course, 
do not believe that such a condition as this exists, but, on the 
other hand, I do believe that the jobber is ready to co-operate 
with the packer, as above stated, to the extent of bettering 
conditions. 

The establishing of a standard of all grades of canned goods 
is, in my judgment, one of the most important features which 
at this time deserves tearty and sincere co-operation of all par- 
ties directly interested in the packing, the selling and the dis- 
tribution of canned goods, and especially is this true of toma- 
toes. The packers of other lines, such as corn and peas, have 
been more aggressive here than has the tomato packer, and they 
have largely established their grades, whereas, as yet, with the 
exception of a few localities, there has been no co-operation to 
any extent toward the establishing of fixed grades governing 
the quality of canned tomatoes. 

This thing of selling a car of tomatoes and calling it a 
standard is absurd, when no uniform standard has been adopted 
by canners generally. People of experience recognize, when 
they see it, whether a can of tomatoes isstandard or not. How- 
ever, this leaves too much room for a difference of opinion be- 
tween seller and buyer. 

I believe, therefore, that the tomato canners of this country . 
should adopt and maintain a standard of quality for tomatoes, 
and that the terms of the standard should be well defined and 
thoroughly advertised and made known to the jobbers. This, 
in my judgment, is another point on which the canners of the 
country would find the jobber ready to co-operate with them. 

As the matter now is, it is entirely too easy for the unscru- 
pulous jobber to say, when he receives a car of tomatoes sold at 
75c. per dozen, when the market on date of delivery is 60c. per 
dozen, that the goods are not standard, and due to the failure 
on the part of the packers to adopt a standard, you have no re- 
course or no argument to produce, or at least, none to which the 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins’’ Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used in a Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
‘‘Lockwood”’ 
Gas Machines, 
Tools, Ete., Etc. 


Don't Worry, 
ask us, we'll gel 
il for you 


Correspondence Solicited 


LEWIS CAN CRIMPER 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimry 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons 
PRICE, $60.00. 


WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and galions. Also, 
large lot of | AN DIES; all sizes. Make an offer. 


E. J. LEWIS, - .- MIDDLEPORT, NW. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


q 
| 


THE TRADE. 33 


jobber cannot take exception, and answer by the simple state- 
ment that there is no such thing as a standard tomato. On the 
other hand, the same thing applies to the unscrupulous packer, 
who insists that his tomato is standard when he .has shipped a 
car sold at 60c., and it reaches destination on a 75c. market. 
We have, unfortunately, some of this class of both jobber and 
packer, without which both classes of business men would be 
better off. Therefore, when it comes to the case of adopting a 
standard tomato, you will find the best jobbers of this couutry 
willing and glad to co-operate with you in defining the standard. 

After we have adopted a standard, we should co-operate 
with the view of maintaining the standard, and as I see it now, 
this could not be done except by some systematic plan of in- 
spection, of which the National Canners’ Association should 
have control, and under whose jurisdiction the inspection should 
be made. I should welcome the day, and so would you, I be- 
lieve, when a consumer would not buy a can of canned goods 
except the package bore a stamp showing that the goods had 


been inspected by the proper authority and passed as standard 


of the particular grade. 

Another point on which I would suggest co-operation of 
this Association is that of uniform contract covering the sale of 
canned goods. Several years ago the National Wholesale Gro- 
cers’ Association endeavored to put upon the canners of this 
country a contract governing the sale of future canned goods. 
I think now, as I did then, that a uniform contract should be 
adopted, but that in its adoption the canner should have a say. 
A contract could not be a contract unless there are two parties 
to it, and why should the Jobbers’ Association expect the adop- 
tion of a contract and its acceptance by the packers without a: 
ing the packers a say in the compiling of the contract. 

When the question of canned goods contract was brought 
up before the Southern Wholesale Grocers’ Convention, at 
Asheville, N. C., in 1908, and a committee appointed to draw 


up a canned goods contract, I was complimented by being asked 
by the chairman of the committee, Mr. Stratton, of Memphis, 
Tenn., for my views on the subject. Having in view the best 
interests, as I saw them, of both the canners and the jobbers, I 
advised that, in my judgment, the Southern Wholesale Grocers’ 
Association nor the National Wholesale Grocers’ Association 
could adopt a uniform canned goods contract within themselves, 
and that it was my judgment this matter should be referred toa 
committee of the National Canners’ Association, the National 
Wholesale Grocers’ Association, the Southern Wholesale Gro- 
cers’ Association, and the National Dried Fruit and Canned 
Goods Brokers’ Association, and let these committees form a 
joint committee which should adopt a contract, and the several 
committees report the same back to their respective Associations. 
In so doing, the uniform contract would have been drawn by 
the representatives of the four National Associations now in 
existence, who are directly interested in the sale of future canned 
goods. 

Finally, while conditions now surrounding the packing 
business, and especially the tomato end of it, may look very 
blue to many of us, yet I am here to herald the coming of bet- 
ter days, when by co-operation we shall have stamped the life 
out of the viper prejudice, and thereby largely increase the 
consumption. 

Then, too, when I look into the not ‘‘distant scenes’’ of the 
business, I see the canners of this country co-operating heartily 
with each other locally, and with each other, too, through the 
medium of the National Canners’ Association, and then with 
their next best friend, the broker, and through him with the 
jobber, and they are scenes in which I see you running your 
plants at their full capacity, producing an article of approved 
standard of quality, selling it under a contract thoroughly satis- 
tactory to yourself and the jobber as well; and they shall be 
days in which your business shall return you a profit, and the 
consumer have the best article of canned fruits and vegetables 


--ever yet produced. 


NOW GOOD TIME 


SSS 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 

Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 
features. 


Write us today for our new catalogue. 


OSS RSS SSS 
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AT ATLANTIC CITY CONVENTION—MOSTLY BALTIMOREANS 


Reading from left to right, those in the photograph are as follows: 
M. J. Leahy. 


Bottom Row, T. E. Barrett, L. L. Judge, John T. Staff, L. G. Kraft, Mr. McCor- 
mick and Arthur Kidwell. Second Row, Mrs. C. F. Butterfield, S. M. Sindall, Geo. Tyler, A. E. Slaysman, W. 


H. H. Stevenson, R. J. Kittredge and 


Third Row, (Standing) Mrs. A. E. Slaysman, Mrs. Kate Smith, J. H. Mitchell, Mrs.S. M Sindall, John Doeller, Miss M. Tyler, Geo. E. 


Lockwood, Jr., C. F. Butterfield, E. Everett Gibbs, Mrs. Geo. Tyler, E. C. White, Mrs. W. H. H. Stevenson, Miss Hazel M. siete Mrs. Phillips, 


Miss Beryl Phillips, Miss Bessie Brannock and T. W. Nicoll. 


Resolutions Adopted 


By the Chicago Grocers’ and Butchers’ Association, Also the 
United Grocers’ and Butchers’ Association of Chicago. 


Whereas, the retail grocers of the City of Chicago have 
suffered financial loss and much annoyance on account of the 
misrepresentations of specialty salesmen; and 

Whereas, There is an effort now being made by the American 
Specialty Manufacturers’ Association to protect the retail gro- 
cers and to correct these unsatisfactory conditions by having a 
stamp on their order books which protects retailers, jobbers and 
manufacturers against fictitious orders; and 

Whereas, The members of the above association have indi- 
cated their desire and willingness to co-operate with the retailers 
in bettering trade conditions; 


Be it resolved, That this association recommends to its 
members that they push the lines of goods represented by the 
members of the American Specialty Manufacturers’ Association, 
and when ordering give preference to and sign all orders bearing 
the stamp of said association. 

Be it further resolved, That a copy of these resolutions be 
forwarded to the Secretary of the American Specialty Manufac- 
turers’ Association with a request that same be sent to the mem- 
bers of their association, thus assuring them that we are in 
hearty sympathy with their movement. 

The above two retailers’ associations represent about one 
thousand of the best retailers of Chicago. 


“‘Dust thou art’’—etc., etc., but don’t be a ‘‘dead’’ one in 
in the canning business.. You’ must make the most of your 
chances—using and reading the ‘‘For Sale’’ page will help put 
the balance on the right side. 


SIMPLE—Light Running—Easy to Clean—None Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


H. COTTING HAM, - 


BALTIMORE, MD. 
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THE TRADE. 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application, ; 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


CORN MACHINERY WANTED. 


WANTED.—Two Cuykendall Corn Mixers and Cooker- 
Feeders. One combined Ulery-Merrill-Soule Corn Silker. 


Address ‘‘D. C.’’, care of THe TRADE. 


FOR SALE. 


Seed Peas, Soo bushels or less, hand-picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 


Address, 
HOWARD, care THE TRADE. 


For Sale! Preventive Rusty Cans. 


Here you are! Four years experimental work and put into practical 
use—an inexpensive preventive from canned goods rusting. Mail me 
check or draft for $5, and let me advise you how to prevent canned goods 
from rusting. Why scour and pay rebates for rusty cans when, for such a 
nominal sum, you can greatly eliminate this trouble. Entirely practical 
for every canner, large or small; no additional machinery required. 


2251m. M. A. HYSON, BRIDGETON, PENNA. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 


2263m Lock Box No. 8, Ridgeley, Md. 


PEA MACHINERY FOR SALE. 


For SALE—Oue Colossus Pea Separator (six sieve) and 
one Monitor Pea Cleaner. Both practically new. 
341m Address, ‘‘BRADFORD,”’ care THE TRADE. 


WE HAVE FOR SALE 


Canning house machinery of all kinds and makes. Can- 
ning houses complete in Delaware, Maryland, Virginia and New 
Jersey. Farms with canning houses on them. It will pay you 
to let us have your inquiries. , 

COURTLAND MACHINE Co., 


341m 308 Courtland St., Baltimore, Md. 


Tomato Pulp For Sale. 


For SALE—150 barrels New Jersey Tomato Pulp, 1909 - 


pack. 
Address ‘‘QUAKER CITy,”’ 
Care THE TRADE. 


WANTED TO BUY. 


One wiping machine. 
One Cox hand capper. 
One power scalder. All second hand. Spot cash. 


3181m. Address ‘‘BRIDGE,”’ care THE TRADE. 


MACHINERY FOR SALE. 


One 15 h. p. horizontal engine—all in A-1 condition and 
guaranteed. 


2 Corn Cutters, Cookers, and 2 Power Cranes. 
3181m. Address ‘‘MARINE,”’ care THE TRADE. 


WANTED TO BUY. 


A well-equipped canning factory for corn, or corn and toma- 
toes. State make of machinery, age and condition and assured 
acreage of corn and tomatoes, and rates perton. Give best 
terms and full information in first letter; will not be considered 
otherwise. Address ‘‘OLD PACKER,”’ care THE TRADE. 


SEED BEANS FOR SALE. 


For SALE—450 bus. Northern grown Red Kidney Seed 
Beans. This is the year to plant Red Kidneys. The acreage 
planted will be the smallest in years. 


3181m. Address F. E. LEwWELLYN, Shelby, Mich. 


WANTED; CORN MACHINERY. 


WanTED—One Cuykendall Corn Mixer, Iowa style. One 
M. & S. Corn Silker, with Kelly attachment. 


3181m. Address ‘‘A. B. C.,’’ care of Toe TRADE. 


Pea Machinery For Sale. 


For SALE——3 Ayars Continuous Pea Filler and Brining 
Machines; 1 Colossus Pea Grader and Washer; 5 Huntley Pea 
Cleaners. Allin fine condition. Also, 3 Huntley Pea Graders; 
1 Invincible Bean Cutter and 3 Cabbage or Tomato Plant Setters. 


Address WINTERS & PROPHET CANNING Co., 
Mt. Morris, N. Y. 
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Mr. W. B. Heyburn’s Letter. 


The following is a copy of the letter which Mr. W. B. Hey- 
burn wrote to Honorable H. A. Du Pont, United States Senate, 
and which was read at the meeting of the Tri-State Association 
in Wilmington, Del., a report of which appears in this issue of 
THE TRADE. 

The letter is dated March 11, 1910, and reads as follows : 
My DEAR SENATOR: 


Referring to the letter under date of February 11th, from W. O. Hof- 
fecker, addressed to you and your colleague, which you handed me on 
yesterday, I would say that the existing pure food law would be held by 
the courts to cover the question of insufficient weight or quantity of toma- 
toes in a can, and I do not believe that any law establishing standard other 
than in the terms of the present law would be wise, nor do I believe in 
legislation authorizing any Bureau or Department of the Government to 
establish standards that would be binding upon the courts. Each of these 
cases must stand on tacts, and these facts under the present law are to be 
determined by the courts upon testimony. I would not approve of any 
attempt to authorize the establishing of standards outside of the law as it 
now exists. If the label upon a can or package states thet it contains a 
given quantity of tomatoes, and upon trial it is shown that this statement 
is untrue then the parties would be liable under the existing law, or if the 
package label states that the can contains tomatoes without disclosing the 
fact that it contains other substance, it would then be under the ban of the 
existing law. 

I return you herewith the letter from Mr. Hoffecker. 


Sincerely yours, 
W. B. HEYBURN, 


Oh You Little Red Devil. 


It’s better to be born lucky than rich, for various as well as obvious 
reasons, and this has been manifested in the office of THE TRADE during 
the past fortnight. Those attending the Atlantic City Convention are 
aware that the Taylor Instrument Companies, also known as the Hohmann 
& Maurer Mfg. Co., of Rochester, N. Y., used the sign of a little red devil 
on their advertising matter. We know that it is not generally known, 
however, that this concern has made upa number of small thermometers 


as souvenirs and they use, as a holder for this tube, a little red devil. It 
is one of the most attractive paper weights we have seen for some tiie, 


and while it is gotten out as an advertisement of the company, many will 
be surprised to learn that it has absolutely no reading matter on it. It is 
se odd, however, that anyone fortunate enough to secure one will never 
forget where it came from. 


THE TRADE came very near not getting any because we are not can- 
ners, and it might be fitting to add here that anyone who is not a canner 
will be wasting time in asking for one of these souvenirs. Canners will 
have no difficulty, and in fact, the company is anxious that every packer 
asks for one. 


What Every Canner Needs. 


During the past week we received a copy of one of the latest catalogs 
of the season in the canning machinery line. This comes from the well- 
known firm of Salem, New Jersey—the Ayars Machine Company. Readers 
of THE TRADE know this concern as well as they dotheir A B C’s, and it is 
unnecessary to say that this catalog is gotten up in neat, attractive style 
and that it contains photographic reproductions of a great many new 
machines already well known to the canned goods packers of the country, 

It also tells you how to use these machines and gives a lot of good in- 
formation that may enable you to arrange your factory so as to save some 
unnecessary expense, or produce more rapid and betterresults. The Ayars 
Machine Company advises us that it is prepared to send a copy of this 
catalog to every reputable canner in the country, and we would suggest 
that you write for a copy if you have not already gotten one. The fact 
that you are a reader of THE TRADE is sufficient proof that you are en- 

ae "4 a copy, and mention of this fact will be of mutual benefit to the 
three of us. 


Meeting of the Location Committee. 


The Location Committee will meet at the Annex, Chicago, tomorrow, 
the 26th inst., for the purpose of deciding where the next annual Conven- 
tion of the National Canners’ Association will be held. The committee 
consists of the following: 

National Canners’ Association: R. W. Crary, Chairman; W.S. Thomas, 
Grand Rapids, Mich.; C. W. McReynolds, Kokomo, Ind., and Irvin 
Mitchell, Waverly, Iowa. 

National Canned Goods and Dried Fruit Brokers’ Association: Presi- 
dent, C. S. Jones, Peoria, I1l.; T. J. O’Byrne, Chicago, I1l.; F. L. Deming, 
Chicago, IIl. 

Canning Machinery & Supplies Association: W. C. Langbridge, of the 
Jerome B. Rice Co., Cambridge, N. Y.. Thomas A. Scott, of the 
Chisholm-Scott Co., Cadiz, Ohio; A. J. Witherall, of the Chicago Solder 
Co., Chicago, Il. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


STORAGE 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


COMPLETE RESPONSIBILITY 
Capital and Surplus Over $1,000,000 


AMPLE CAPACITY 
Ten Million Cubic Feet 
DIRECT TRACK CONNECTIONS 
IN THE HEART OF THE JOBBING DISTRICT 
Warehouses in close proximity to Steamship Piers 


ADVANCES MADE 
LOW INSURANCE RATES 


DISTRIBUTING 


PHILADELPHIA 


All Warehouses Have Railroad Siding 


HIGH GRADE SERVICE 
MODERATE CHARGES 


SHIPPING LABELING 
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CANNERS READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mtg. 
Sprague Can’g chy, Co 
American Compressor & Pump oe, * Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Co. Md. 


Apple Fillers. 
See String Bean Fillers. 


Automatic Canmaking Machinery. 
See “Can Making Machinery.” 


Automobiles. 
Sinclair-Scott Co., Baltimore. 


Books for Canners. 
“A Complete Course in Canning’’ and 
The ‘Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltim 
H. D. Dreyer & Co., Baltimore. 


Boxing Machines, 
Burt “oe Co., Baltimor 
Fred H. Kuapp Co., Westminster, Md. 


Brokers. 
Baker & Morgan, Ahevtemn. Md. 
DL. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelphia. 
. E. Robinson & Co., Belair, Md. 


Brushes. 
Laitner Brush Co., Detroit, 
Cans. 
American Can Co., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltimore 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y 
Southern Can Co., Baltimore. 
Wheeling Can Co. ., Wheeling, W. Va. 
Walter J. Vhelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 
Can Making Machinery. 
Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
k. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co. t. Vernon, N. Y. 
Jolbn RK. Mitcheil Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
Fogg Machine Co., Sa 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltim 
Sprague Canning ‘Machinery *Co., Chicago. 
Henry R. Stickney, Portland. 
A. K. Robins & 04 Baltimore, Md. 
Can Marking In 
A. E. Macueal, 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
| Machine Co., Mt. Vernon, N. Y. 
& J. Steward, Rutland, Vt. 
Sprague Machinery Co., Chicago. 
Cottingham altimore. 
E. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Chicago Solder Co, Chicago, Tl. 
Cap Placing Machines. 
. Lang Co., Portland, Me. 
Capping Steels. 
Geo. KE. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
kK. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. . 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robins & Baltimore. 
Catsup Machine 
H. Cottingham Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Co., Chicago. 
Experts 
. L. Hinchman, Haddonfeld, N. J. 
of Calcium, 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc 
Sinclair Scott Co., Baltimore. 
Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San’ Francisco, Montreal. 
Continental Can Co. ine Sa Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Line. 
Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 


Cc. S. Harris Co., 
Sprague Canning Sor Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles, 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
H. Cottingham Baltimore. 
rague Canning chine ‘0. cago. 
Hobins & Co., Baltimore, Md. 


Mich. 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Hensinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers. 
Sprague Canning Machinery Co., cae 
Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co. ., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Burt Machine Co., 
Sinclair Scott Co., Baltimor 
Sprague "Machinery *Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
H. altimore. 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
kK. Renneburg «& Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
W. Zastrow, Baltimore 
A. Robins & Co., 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
W. Bliss Co. Brooklyn, N. 
k. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
LL. & J. A. Steward, Rutland, Vt. 
pe Machine Co., Baltimore. 
Engines, Boilers, Fittings, ete. 
K. Renueburg & Sons, Baltimore. 
Slaysman & Co. Baltimore. 
Jones Machine ‘toe Baltimore. 
Factory Trucks. 
See ‘‘Canners’ Supplies.’’ 
Filling Machines. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning’ Chicago. 
Ss. Howes Co., Silver C 
Henry R. St ckney, Portland, Me. 
A. K. Robins & Co., Baltimore, Md. 
Fire Pots. 
ik. W. Bliss Co., Brookl a, 
avers Machine Salem, N 
J. Hull Mfg. Co., Baltimore. 
H. R. Stickney, Portland 
Cc. M. Kemp fg. Co., Baltimore. 
Gas and Gasoline Bagines. 
Slaysman & Co., Baltimore. 
Joues Machine Co., Baltimore. 
Gasoline. 
Standard Oil Co., Nearest Tank Station. 
Gas Machines, 
Cc. M. Kemp Mfg. Co., Baltimore. 
A. K. Robins & €o., Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 
Insurance, 
Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See ‘Copper Jacketed Kettles.’’ 
Kerosene Oil Systems. 
J. S. Hull Mfg Co., Baltimore. 
Kettles, Process 
Geo. Lock Philadelphia. 
Sinclair Scott Co., Baltimore. 
Labels. 
Simpson & Doeller Co., Baltimore. 
. S. Printing Co., Cincinnati and Brooklyn. 
American Label tg. Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Stecher Lithographic Co., Rochester, N. -¥. 
Labeling Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co. Md. 
Morral Bros. 
A. &. Robins & Co., "Buitimore. 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See ‘“‘Seives and Screens.” 
Mixers, Corn, ete. 
Cottingham, Baltimor 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, Settee, 
Geo. W. Zastrow, Baltimore 
Oyster Measurers. 
Rowe, Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimor 
Spr: gue Canning Machinery Co., Chicago. 
Geo. Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
outh Pa. 
Canning Mochinesy Co. Chicag 
S. Harris Co., Rome, N. Y¥ 
out Tubs, Bowls and Pans. 
See Canners’ Supplies. 
Paring Knives. 
Canners’ Supplies. 
Paring Machines, Apple, etc. 
Scott Co., Baltimore. 
Pas 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorney. 

Edwd. 8S. Duvall, Jr., Washington, D. C. 
Pay Checks. 

See Canners’ Supplies. 


Pea Blanching Baskets. 
See Canuers’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Pea Separators or Graders. 
8. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., — Creek, N. ¥. 
Edwd. Renneburg & Son, Baltimore. 
Sinclair Scott Baltimore. 
Pig Lead and T 
Kk. M. Lang Co., Me. 
Presses, Dies, etc. 
See ‘Dies, Presses and Tools.” 
Pineapple Machinery. 
K. J. Lewis, Middleport, N. 
The John K. Mitchell Co. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., ‘Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles. 
See Kettles, process. 
Pulp Machines. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co. -» Baltimore. 
Pumps and Wellidigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens. 
See “Seives’and Screens.”’ 


Salt. 

Viamond Crystal Salt Co., St. Clair, Mich. 
Worcester Sait Co., New York City. 
Sanitary Cans. 
American Can Co., New jot Baltimore-Chicago. 
Sanitary Can Co. Fairport, N. Y 
indianapolis-Bridgeton. 
& J. A. Steward, Kutland, Vt. 

Sanitary Can Making Machinery. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Ve. 

Serap ‘Tin, 
Ammidon & Co., Baltimore. 

Seeds. 
Leonard Seed Co., Chicago, II. 

J. Bolgiano & Son, Baltimore. 
Jerome B. Rice Seed Co., Cambridge, 
Everett B. Clark Seed Co., Miltord, Conn. 
Stokes Seed Store, Philadelphia. 

Sieves and Sereens. 

S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Co., Silver Creek, 
Sinclair Scott Co., Baltimore. 

Sprague Canning Machinery ‘Co., Chicago. 

Scaiders, Tomato, etc. 
Ayars Machine Co., Salem, N. J. es 
Morral Bros., Morral, O. 
Edwd. Kenneburg & Son, Baltimore. 

Sprague Canning Machinery Co., Chicago. 
Canner’s Supply Co., Chicago, 
k. M. Lang Co., Portland, Me. 

Chicago Solaer Co, Chicago, 111. 

Soldering Flux. 

Geo. E. Lockwood Co., Philadelphia. 

—s Applied Caps and Machines. 

W. Bliss Co., Brooklyn, N. Y. 

Hemmed Caps. 

American Can Co., New York, Chicago, Baltimore. 
SanFrancisco. 

Continental Can Co., Syracuse, Chicago. 

Virginia Can Co., Buchanan, Va. 

Lang Co., Portland, Me. 

Southern Can Co., Baltimore. 

Boyle Can Co., Baltimore. 

Soldering Furnaces. 

prague Canning Machinery Co., Chic 

Sorting Machines, Toma to. age. 

cago Canuer’s Su 0., Chica 

Steam Coils. 
See ‘Kettles, Process.’’ 

Stencils, 
See Canners’ Supplies. “ae 

Storage 
Penna. Warehousing & S. D. Co., Philadel 

String Bean Machinery. — 

S. Howes Co., Silver Creek, a oe 

- Co., Silver Creek, N. Y. 

Middieport, N. ¥. 

"Machines. ; 

See ‘Filling Machines.”’ 
Tanks, Iron, 
See Kettles, process. 
ime Checks. 
See Canners’ Supplies. 
Plate. 
Pope e Tin Plate Co., Pittsburg, Pa. 

Tin Plate Lithographing. 

Metallic Decorating Co., New York. 

Tomato Filling Machines. 

See ‘Filling Machines.”’ 

To Buy or Sell Machinery, etc. 

A “For Sale” ad in The Trade, Baltimore. 

Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 

Sprague Cannin ‘Machinery Co., Chicago. 
Jones Machine Co., Baltimore. 

Trucks. 

See ((Canners’ Supplies.” 

Warehousemen, 

Penna. Warehousing & S. D. 

Washing Machines, Toma 
Huntley Mfg Co., Silver Creek 'N 
Chicago Canners’ Supply Co., Chicage. 

Wipers, Can. 
Morral Bros., Morral, O. 

Sprague Cannin "Machinery Co., Chicage. 
Ayars Machine Salem, N. 
Jones Machine Co, Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 


.Wire Cloth, Canners. 


See Pea Separators and Graders. 


Labeling Machines.” 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. . Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


HELP WANTED—Man with No. 1 grade Engineer’s License, who 
understands packing house machinery, and is willing to make himself 
useful on machinery when needed. Address, giving experience and salary 


expected. 


Care THE TRADE. 


SITUATIONS WANTED. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references, Address ‘‘Dixie’’, care THE 
TRADE. 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H.R.P.” 
care THE TRADE. 


PosITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. C., Madisonville, Ky. 


PosITION WANTED—By reliable party who has served nine years under 
experienced catsup and jelly makers, putting up the following goods: 
Catsup, jellies, jams, butters, fancy fruits in glass and wet mince meat. 
References and any further information will be cheerfully furnished upon 
application. 

Address ‘‘COLLINS,”’ care THE TRADE. 


PosITION WANITED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,”’ care THE TRADE. 


Position WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples as well as all kinds of canned goods, 

Address ‘‘PINEAPPLE,”’ care of THE TRADE’ 


While you Think of it, Send for 
“A Complete Course in Canning 


As an assurance that your goods are 
free from spoils and reclamations. 


Price, $5.00. 
IT’S ALL THERE 


THE TRADE, - Baltimore, Md. 


Want to Get in the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, ? 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


Baltimore Theatres 
WEEK OF MARCH 28th, 1910. 


FORD’S. 
“WASTE.” 


AUDITORIUM. 
“THE FIGHTING HOPE.” 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily 
“THREE WEEKS.” 


NEW MONUMENTAL. 
Matinee Daily. 
WINE, WOMAN AND SONG 


GAYETY. 
Matinee Daily. 
THE LID LIFTERS. 


' 
: 
| 
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BALTIORE CANNED GOODS MARKET eee 

8 T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 

UNLABE&LED GOODS ABOUT 2c. LESS. No. 2 Shoepeg 80 

QUOTED F. O. B. BALTIMORE. 

APPLES. No. 2 Fancy 85 

T. J. MEEHAN & CO., Brokers, Baltimore, Md. 80 

ASPARAGUS. MIXED VEGETABLES FOR SOUP. 

0. 2% Sq. Me ium 250 26 
No. 2% Sq. Small 225 2 OKRA AND TOMATOES 
No. Sq. Extra Tips‘ 265 2 80 67% 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. OYSTERS. 
E. C. SHRINER & Co., Brokers, Baltimore. 
DARED. No. I, 3 Ounce 
(Plain Goods 2c. Less on 2s and 3s, Ie. on 18.) ee a 57% = 
No. 1—In Sauce 88 62% 65 
275 T. G. CRANWELL & CO., Brokers, Baltimore. 
I 1§ I 20 No. 2 Standards 60 
LIMA BEANS. PEACHES. 
No. 2 Standard Green 85 No. Extra Sliced Yellow, Heavy 95 

E. C. SHRINER & CO., Brokers, Baltimore, Md. 3 75 
No. 2 Blackberries, Standard 75 80 
No. 3 ae 85 PEAS. 
=. Preserved. 90 H. H. TAYLOR & SON, Brokers, Baltimore. 

No. 2 Blueberries, 95 Barly June Standard .... 75 
No. “ 90 - 65 ‘*.2 Early June Seconds 65 70 
No. 1 Strawberries, Preserved 60 és 75 
me. 110 I 20 rINEAPPLE. 
3 50 T. J. MEEHAN & Co., Brokers, Baltimore. 
CHERRIES No. Seconds in 7o 
95 100 

65 2 Extra Standard, Whole Circles, E. & C I 25 1 30 
No, 2 Standards in Water, 75 80 ** 2 Selected, Whole Circles, Heavy Syrup. I 40 I §0 
8 I 30 I 50 ‘* 2 Fancy Extra Selected, Preserved, 1 60 £70 
No.2 ‘Red, Extra Pitted......... 60 =: 7e 


2 Fancy Extra Selected, Preserved, Grated......... .......... I 
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CANNED VEGETABLES—Continued. 
BALTIMORE CANNED GOODS MARKET—ContinveD. 
SUCCOTASH—Green Beans and Corn No. 2. ............c0000 
PINEAPPLE—Continued. e Dry Beans and Green Corn No. 2.............. 
Cash Regular Maine 
No. 1 Standard Grated, Good 80 SAUERERAUT—Fancy NO. 
“ 2 Pie Grated, Solid Packed, SWEET 
3 Pie Grated, Solid Packed, —In Syrup... I 00 Stan De 
Gallon Pie Grated, Solid Packed, —In Syrup 3 25 SPINACH—Fancy NO. 
SWEET POTATOES. Seconds 
SPINACH. BLACKBERRIES—Standard No. 75 
Peeled in Water No. 256............ 112% 
(F. 0. B. CHICAGO ) “ “ Btamdard Me. I 20 
‘ PEARS— Peeled Water No. 2% 80 
(Reported by Special Correspondent.) ss 250 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 
PINEAPPLE—Bahama acne Extra 2 00 
NED VEGETABLES. Grated‘ 2 oF 
CAN ES 43 ss Sliced Extra Std. I 70 
ASPARAGUS—California White Mammoth No. 2%...... Grated ‘‘ I 75 
Peeled, “ “ Sliced Std. I 40 
White, Large No. 856....... ...... Hawaii Sliced Extra 2 35 
“ “ Green, “ Extra I 05 
White, Medium No. ...... Standard I 45 
“ White,Small ‘* Standard I 45 
as Tips White, Square Me. Crushed Water 5 75 
“ “s Eastern Pie Water 
BEANS—String, Refugee Size, Whole I 65 PLUMS—Michigan 
Cut White as Red Cuthberts Water No. 10... 5 
Limas Extra Graded Green No. I 15 STRAWBERRIES—Extra Standard Syrup No. I 10 
Med. go Standard Water NO. lO... 5 25 
BEETS—Fancy Small, Whole I CANNED FISH 
‘Sweets (No. 4 Sieve) 7o ge SHRIMP—Wet or Dry No. 1 DGcisccischctobbtaccabassabsassiakassaies. “dsenba 2 20 
(No. 5 ) 65 75 11> 


— - 

~ 
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NEW YORK CANNED GOODS MARKET. 


1 
(Reported by Special Cor:espondence.) 


APPLES—No. SO, 250 @2 75 
Maine, No. 10 Standards........... 2 45 2 50 
APRICOTS—California Standards 2s I 35 I 50 
Bay 2 80 2 90 
No. 3 Tips 2.40 2 60 
BRANS—No. 2 Lima 95 +125 
60 82% 
CORN—No. 2 75 80 
3 75 4 00 
OYSTERS—4 ca 62% 65 
I 35 I 40 
PEACHES—2% I 20 I 25 
2% Extra Standard, I 30 I 40 
PEAS—No. Early Sifted 95 I 05 
82% 85 
“ “ 2“ “ Seconds 60 65 
E.&C 75 1 80 
Standard, I 30 I 35 
Gallon, Pie 2 10 2 25 
Singapore, Preserved— 
ga 102% 105 
* Hawaiian Sliced— 
ae 80 
2 25 
2-Flat 2 10 
2-Tall I 90 
SALMON— Columbia River talls, 1-Ib 
“oe 
1 Medium Red, talls, 1-lb 
flats ts, 34-lb 
Alaska Pink, "tals, 1 1-lb. 
Cohoes, tails, BAD. 
Cohoes, flats, 1-lb 
STRAWBERRIES—No. 
SUCCOTASH—Maine PACK, 
5 
TOMATOES—No 2 Standard Maryland dieiedacehianwiseniantans 52% 57% 
No 3 jo 
“s No 3 “ 72% 
sia No. 8, Maryland 2 00 
. No. 8, Jersey 2 20 
CANNERS’ METALS. 
PIG TIN. 
storotons 1 to 4 tons 
PIG LEAD. 
SOLDER 
Drop O80 4x% 9xIo 8x10 
TIN PLATES. F. O. B. MILL. 
I C., 14x20, 107 Ibs. Bessemer Steel.......... 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27, 90 lbs. Bessemer scenes 
19%x27, 95 lbs, Bessemer Steel... 6 75 


REGULAR AND SANITARY CANS 


F. 0. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 
AMERICAN CAN CO. 


Coke. 

I inch $8.75 f9.10 per M 

40.00 41.50 


Solder Hemmed Caps, per thousand: 


1% or 1% inch, 7§c.; 2 1-16, $1.10; 
2 7-16, $1.40. 


WHEELING CAN CO. 


Coke. 

No. 1 Cans, 1% inch opening...............s.scesee- $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 13% inch, 75c; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40.. 


CONTINENTAL CAN CO. 


Coke x. €. 
No. 1 Cans, 1% inch opening, Riagcusdepessiadidiawuss $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 inch, 75¢; 2 1-16 
inch, $1.10; 2 7-16 inch, $1.40. 


SOUTHERN CAN CO. 


No. I 1% inch opening 
2 1% 
9% 24-16: 
3 2 1-16 
21-16 
27-16 
2 16 ae 


VIRGINIA CAN CO. 


No 2 Cans, 2 I-16 inch opening iiianatentudsisssantntatiiniucnieasd “oe per M. 

For immediate delivery; usual differences for other size se apietnee. 
Solder Hemmed Caps, 75¢ , $1.10, and $1.40 per thousand, eccording to 
size. 


UNITED STATES CAN CO. 


No, 1 Cans, 1% inch opeming...........cccecceceeee $8.75 ) Usual advance 


Usual differences for other size openings. Solder Hemmed Caps, 75¢., 
$1.10, and $t 40 per thousand, according to size 


THE BOYLE CAN CO. 


2 Jersey Tall 19.0¢ 


40.06 
Prices of esider’ Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, Ps 40. 


SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL, PLATES. 


$10.75 $13.75 $ .40 

19,00 23.00 75 

$6 20,00 24.50 85 

Terms: f.o. b. Fairport, N. Y., tndbeunpelin Ind., Bridgeton, N. J. 

STANDARD SIZES OF CANS. 
DIAMETER. H&IGE 

2 11/16in. 4 in, 
No. 2% California 4 in 4K in 
3 13/16 in 4% in 
No. Io $% in. 6% in 


2 
3 

-+ 

Prices of Solde: Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, $1.40. ; 
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THE TRADE PAPER 


HE trade paper is the Canners’ best friend. He may not realize it, but it is true nevertheless. The 
7 daily papers bring him the current events; the magazines, serial stories or fiction, all of which are 
interesting, possibly fascinating. But the trade paper brings him those things which are pertinent 

to his business. It talks to him on subjects which are of vital interest to him. 

The trade paper is usually devoid of sensationalism. Maybe for that reason its contents are not so 
eagerly devoured as those of the daily press, but its value in dollars and cents is a ton against a pound when 
its suggestions and advice is put into practice in the conduct of business. 

Every canner should not only subscribe for, but read one or more trade papers. It is impossible for him 
to keep pace with the progress and development of business ideas unless he does. The wide awake, progres- 
sive merchant of to-day has no trade papers lying on his desk with uncut wrappers on them. Nay, they are 
an essential factor in his business routine. Every time he has perused the columns thereof, he has applied 

' the emery wheel and polished up, has brightened his business intellect. The high polish obtained will not 
permit extraneous matter to adhere. 

It is a common experience that the merchant who permits cobwebs in his store room is not itapressed 
with the necessity of keeping things clean, and evidently does not notice the accumulation of the undesirable 
overhead network. 

Ideas along the line of buying and selling, publicity schemes, illegitimate practice, protection in exten- 
sion of credits, introducing the man who sells the goods to the manufacturer, how to put push into your bus- 
iness, and kindred thoughts, are given in the columns of the trade press, either by way of suggestion or from 
experience of others—they are all valuable. Many articles are worth being read and re-read. They will help 
put dollars in the cash till. The sensation of tingling coin is more satisfactory and lasting than the momen- 
tary one produced by double leaded head lines of some happeniny in society. Read one trade paper at least. 
Read two if you can, three will be still better. The greater the research, the more will be found in them. 
Read the trade papers because they are of real value-—Adapied from the Illinots Retail Merchants Journal. 


In the Well Known and Long Established 


-« MANUFACTURERS OF «> Canning Factory of the 
MOORE & BRADY COMPANY 


- By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 

The business will be continued without a and 

he well 


LOMBARD & CONCORD STS. 
BALTIMORE, MD. 


great value. 

Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of latest : 
pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. } 


L the Can all . 
THE HUGHLETT CAN LACQUERING MACHINE — \ Puts on a perfectly even coat of Lacquer. 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,0co or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods offered for sale with 
your label on them. 


“IF YOU LACQUER YOUR GOODS 
j TRY THIS MACHINE FOR THE WORK. SEELY BROS.., 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


. 
known trade marks and brands of the Company are of 
) 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PAUL AND BALTIMORE STs. 


President, JOHN S. Jr. 
Vice-President, Treasurer, 


ALBERT T. MYER LEANDER LANGRALL 
Secretary, W. F. ASSAU. 
Executive Committee : 
Gxo. T. PHILLIPS E. C. WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE - H. A, WAIDNER 


B. HAMBURGER C. J. SCHENKEL, Wm. GRECHT 
Committee on Commerce : 

Rourvs M. Grsss. JoHN SCHALL, 

W. E. RoBINSON CuHas. J. BROOKS Louis GREBB, 


Committee on Legislation : : 
Gro. T. PHILLIPS, L. L. Lorp, 


F, A. ToRsca, W. L. H. P. STRASBAUGH, 
‘Hospitality Committee: 
T. J. MEEHAN, E. H. MILLER H. W. KREBBs, 


Counsel, JoHn C. ROSE. Chemist, GLASER. 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DUVALL, Jr. 
Attorney-al-Law and Solicitor of Patents 

LOAN AND TRUST BUILDING, WASHINGTON, 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, _ Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON Co. 


31 South Frederick St., Baltimore, Md. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 percent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 


No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 


selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 640z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard; no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
_ Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 
oe ce Indiana 
Fancy— Well filled cans; peas covered with clear liquor; uniform 
size, good flavor and absolutely tender. 
Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 


_ Standard—Cans fairly well filled; peas may be slightly hard; 


fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No, 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths . 
Sifted or 22-64ths 
June or 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘* 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
a ‘* Indiana Canners’ Asso.* 
ce cc Ohio Canners’ 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 4%-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
‘solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
¥%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 
ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 
contain not less than 28 per cent of milk solids and 7.7 per cent 


of milk fat. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Continental Can Co. 


BIRECTORS 


T. G. CRANWELL, Presr. 

A. W. NORTON, VICE-PRESrT. 
F. P. ASSMANN, Stc. TREAS 
C. TALIAFERRO. 

8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and ~ 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all. details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
you in the past. | 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


TuHos. G. CRANWELL, 


President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 


. 
* 
. 


